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$5.00 per year; 60¢ per copy 





a 
etre 











Don’t let campers’ fun, or the camp program of activi- 
ties, be spoiled by distressing attacks from poison ivy, 
poison oak or poison sumac — especially when these 
afflictions can so easily be prevented. 


PREVENTION 


Zirnox effectively wards off such reactions, if applied 
before exposure, or within eight hours after exposure. 
Be sure all susceptible campers apply Zirnox thor- 
oughly to face, neck, arms and legs before entering 
any area where these poison offenders may be present. 


RELIEF 


For the camper who neglects preventive application, 
Zirnox provides gratifying relief if applied during the 
early stages of reaction, by easing the intolerable itch- 
ing, and retarding the spread to wider areas. 

Zirnox is a specially formulated preparation con- 
taining zirconium oxide 4% and Bristamin dihydrogen 
citrate 1%, in a non-greasy lotion base. 


=——Lf 
Never be without an 


adequate supply of Zirnox! 


BRISTOL LABORATORIES INC. - Syracuse, New York 


Order from your regular source of supply or write Bristol Laboratories direct 














SEE WHY IS THE 
LEADER IN CAMP INSURANCE 





HNW&R SERVES THESE Si tla aa te ee 

| isit the xhibit At e 24t 
NATIONAL YOUTH AND National American Camping Associa- 
CHURCH ORGANIZATIONS tion Convention—Detroit, Feb. 15 - 18 


More than 500,000 persons in over 4,000 
Siesta tiniaiien Cinivasitin camps were protected by HNW&R in 1955. 


American Youth Hostels 
Boy and Girl Scouts 
Boys Clubs of America 
Camp Fire Girls 
Church of God — Youth Fellowship 
Congregational Christian Churches 
Cumberland Presbyterian Board of HNWé&R service means settling your claims promptly 
Publications and Christian Education and directly. And, because HNW&R is both nation- 

Nisciples of Christ 

-angelical and Reformed Churches 
4-H Clubs 


Future Farmers of America 


Those figures—and the impressive listing of the 
youth and church organizations we serve—indicate 
the character of service that has made HNW&R the 
leader in camp insurance. 


wide and independent, we can develop an insurance 
program for your needs based on the best plan 
available in each of the categories where you need 


General Conference of Seventh-Day protection. 


Adventists 


International Church of the 4-Square CHOOSE HNW&R ... FOR ANY OR ALL 


Gospel 


International Order of Job's Daughters OF THE FOLLOWING COVERAGES: 
Methodist Church ; 
aa Welfare Conference e Accident & Sickness Medical Reimbursement 


¢ Tuition Refund ¢ Comprehensive Liability 


National Council of the Churches of . 
e Fire « Theft « Compensation « Use & Occupancy 


Christ in the United States of America 
National Council of Y.M.C.A. e Personal Effects ¢ Others 


National Recreation Association 
Presbyterian Church, U.S.A. 


— 
Salvation Army if Ul 
United Presbyterian Church of North NV i 


America 








HIGHAM, NEILSON, WHITRIDGE & REID, INC. 


Members of American Camping Association 


& 
a 


Woodcraft Rangers of America wisur 





Young Life Campaign 
_—— Philadelphia + Boston + Atlanta + Chicago 


Los Angeles + Nashville 
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per year; all other countries, $6.00. Single copies; regular issues, $.60, annual reference issue $2.00. Entered as second-class matter at 
the Post Office at Plainfield, N. J.; additional entry at New Brunswick, N. J. 

Post Master: Please return undeliverable copies to American Camping Association, Bradford Woods, Martinsville, Indiana, Return 
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for this season! 











You can get valuable 

regular GF premiums—when vou r : 

and other GF Institutional Products. Alsc 

for summer camps that provides a scientific 
diet. Take advantage of these GF “extras.” I 
Post Cereals now. Call your GF Institutional t 
man, or write: GF Institutional Products Divisie 

















Institutional Prod ct 


MAXWELL HOUSE - JELL-O + POST + Wi 
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Products of General Foods 


















THIS GUN BELONGS 


IN YOUR CAMP! 





















If you conduct—or are plan- 
ning to conduct a Riflery Program 
this summer=—then this message 










PRE >, Sa / | ee : 
—— ST EY will be of special interest to you! 
| 









Riflery ranks among the highest in interest and popularity in 
Camp activities. The Crosman Pellgun Rifle—made by the 
World’s largest manufacturer of Pellet Type Rifles and Pistols - 






I 
— f v —makes it possible for every Camp to establish and maintain 
a i> a low-cost Riflery program. 












Approved for N.R.A. 
and B.S.A. 25 Foot 


rere serene WEw Gel "'160”’ Pellgun 


Training Programs. ~My OFFERS ADVANTAGES NO OTHER RIFLE CAN EQUAL! 






Engineered specifically for Gun Safety and Marksmanship training programs, 
with the design characteristics and features of precision “powder fired” guns, 
the new Crosman “160” is the perfect rifle for your camp. And with its “power 
without powder” principle, you conduct your Riflery program every day— 
despite the weather. Used with the portable Crosman Targlite, the “160” makes 
riflery your best rainy day activity. In a matter of minutes any available 25 foot 
space—your dining or recreation hall for example—becomes an indoor range. 
It’s as simple as that! Yes, sir... Here’s equipment for a Riflery Program that 
will help you keep camp morale at a high peak all summer... rain or shine! 












SPECIAL INTRODUCTORY OFFER...So that you can put this program into 
operation this summer, Crosman offers a complete camp ‘“‘package’’—every- 
thing you need to meet your Riflery Program requirements—at a special in- 
troductory price. 


Here are the Facts About Write Today FOR COMPLETE DETAILS! 


This Amazing New Gun: 


e Powered by CO, (compressed gas) Crosman Arms Company, Inc. 
DEPT. 22 © FAIRPORT, N. Y. 
















e Uses low-cost, super pell 
ammunition which flattens 
on impact 





Please send details of your introductory Camp offer and 
copy of booklet “You Belong In This Picture." 








e Has no recoil—no smoke—no odor ae ss daaliiighaiellaaialaianialciceieessiadigie 





e Requires no cleaning Camp Name, Address 


EEE EEE EEE EEE EEE EEE EEE EE EEE EEE HEHEHE EEOE 





We do [ ] do not [ } have a Riflery Program. 






@ Requires no special or costly 
range equipment 


IG ss scncisininiinticinvinttiontnn Camp closes............ 








Ne. of Compoers................-. RR See ee cciniicbitensipviinns 


















@ May be used indoors or out 
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What can the top 
camp advertising 

The New York Times 

eaeeoetane medium do for you? 














Making enrollments for camps is 


our specialty. 


We've been doing it for years. 
And from what camp directors tell us, 


doing a good job. 


Best indication of results is the year-in 
and year-out preference of camp 
advertisers for The New York Times. 

W ould they use more space in The Times 
than in any other publication if 

they weren’t getting results? 


Let The New York Times give you 

what it has been giving so many other 

camps for so many years—full value 
2nd N. Y. Newspaper 
31,566 lines 


for your advertising dollar. 


Get all the facts now. 


Che New Pork Cimes 


SCHOOL AND CAMP DEPARTMENT 
Time 8 Square . Ne Ww York 36, N. Y. 


LAckawanna 4-1000 








11 Top Magazines Combined 
14,583 lines 
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aay ® 
: 
a 


Edited and published for 
American Camping Association 


Bradford Woods, Martinsville, Ind. 


by 
Galloway Publishing Co. 
705 Park Ave., Plainfield, N. J. 





President: | heodor ‘avins, 1221 Griffit 
Rd.. Lake Forest, ! 

Vice-President: Fred V. Roaers, 3940-4 

st.. Minneay s Minn. 

Vice-President: Kay 3S 908 N 


Secretary: hn Banghart, Public Recre 


y insa y, N 
, i 
Treasurer: | y » Ca Ave 
— ‘ 4 ’ r 1 F 
nive rsily l yY 1%, iV 
° xs ’ 4] 2 T’ LI ~my 
Past President: Miss 1ttherine T. Hamm € 
NOx VY Ple ISQNIV1iI¢ N. » A 


Executive Director: Hugh W. Ransom 


Ass‘t. Executive Director: Gerard Harrison 


fora W is. Martinsville, Ind 
Chairman of Publications Committee: M: 
. weYrT > OQ “4 Alacr VWarb 


, <> >t 
4iaat inn } or . s ° svwo V¥ 4 ik, 






Gattoway] 


PUBLISHING 
‘COMPANY 


Plainfield, N. J. 


HOWARD P. GALLOWAY 
EDITORIAL 
Jean Krumpe——Manaaing Editor 


Olga S. Neier—-Editoria! Assistant 


ADVERTISING 
John B. Topping —Director of Advertising 
Marjorie C. Hicks 
Asst. to Dir. of Advertising 
Florence Sanders-—Advertising Assistant 
(CIRCULATION 
Beatrice V. Ralph ——Subsc1 


Apv! RTISING REPRESI NTATIVES 
John B. Topping, 
Plainfield, N. J., PLainfield 4-8662 


ann < * - a > 
400 S. Kenmore Ave., 


7 . Rr - / ‘ if . 
LOS ANnGeICS, Qiliornid 


Camping Magazine, February, 1956 


5 
N. Y. 


iption Fulfillment 


a % 
Css 


‘2 
’ 
xg 
og 

Bs 





CAMPING 


February 1956 


This Month's Features 





Cover: Detroit’s Greenfield Village, photo courtesy Ford Museum 


Detroit Awaits You 


Leadership—Some Aims for the Future by Edward M. Healy 


Seminars Strengthen Staff Morale by Jack Swan 


A Successful JC Program by Harry Brown 


Improved Staff Means Improved Performance 
by Alan F. Klein 


Building Fund Progress Report by Ray E. Bassett 


Pre-Camp Training Assures A Job Well Done 


by Barry Lowes 


News for Camp Leaders 


International Committee Proposes Leader Exchange 


Binders Available for Camping Magazine 
Canadian Camping Association Announces March Meeting 


Sections Hold Midwinter Meetings 
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Choice of the best 
Because it is best 










rOn 
COOKING - WATER HEATING 
CLOTHES DRYING 


Follow the lead ot the finest restaurants. hotels and camps all over the United States. Put this 





BEST tuel to work in YOUR camp kitchen and laundry. 





Gas ranges offer you trouble-free, clean cooking that lets your cooks concentrate on the food, not 


on the operation of the range. An automatic gas water heater will supply you with all the piping 





gas clothes dryer will dry clothes, towels and linens 


> 


hot water you want and need. An automat 





quickly and efhciently, no matter what the weather outside. 





Your nearest Suburban Propane Gas representative or dealer will be glad to give you ail the de 


tails ot dependable gas service and gas appliances tor YOUR camp beyond the gas mains. 


SUBURBAN PROPANE GAS CORPORATION 


The Gas Company Beyond The Gas Mains 


SERVING CAMPS IN 16 EASTERN STATES FROM MAINE TO FLORIDA 





SUBURBAN-RULANE DIVISION 7 GENERAL OFFICES UTILITY-GAS DIVISION 
CHARLOTTE, N. C. WHIPPANY, N. J. PORTLAND, ME. 


































»  EARET — — 


: 7" 4/:: and youget ™. 


O 
oy 
— 
2 
rz 









Kellogg’s Individuals! The way to 
keep your campers happy at breakfast is to give ’em 
what they get at home—Kellogg’s cereals! (More 
moms buy Kellogg’s than any other brand.) And now 
with 12 delicious cereals in cost-control individuals, 
a ae you not only get variety—but know to the fraction of 


high-protein food. More high-quality a penny what each serving costs. 


protein than any other leading cereal— 
hot or cold—twice as much as the aver- 


age! The ideal camp breakfast cereal. MAIL THIS COUPON 


; . for more information and ordering instructions 
Kellogg's exclusive KEL-BOWL-PAK ("the 
package is the bowl!"’)is available in all 























Sugar Pops, Sugar Frosted Flakes, Sugar Smacks, Shredded Wheat, 


Raisin Bran, 40% Bran Flakes, All-Bran, Corn Soya CJ Please have your representative call. 


Kellogg's individuals except All-Bran and - 
Shredded Wheat. Saves time—and | ‘ | 
Kellogg Company, 
there are no bowls to wash! Just your | Summer Camp Dept., Box 300 
dish for camping out too! | Battle Creek, Michigan | 
| Please send me free samples of the high-protein food, Special K | 
| 
| Name__ | Silica iii a at al 7 
7 Winter address = adieniicnediaa 7 
| Camp | 
| 
INDIVIDUALS aces cosine | 
Kellogg's Corn Flakes, Special K, Rice Krispies, Pep, l Best day of week to contact___ ———— 4 PM 7 
| | 
a 
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For Superior 


design, construction 
and performance 


<< You'll soon realize what superior 
materials, smart modern designing and 
skilled craftsmanship can mean when 
you install your first AMERICAN 
Streamlined Official Regulation Diving 
Unit. You'll know then that American 
Approved Equipment is the kind you ve 
wanted for your pool, you'll discover 
that American's years-ahead styling 


you get when you select AMERICAN. 
Unequaled performance... 
construction . . . lifetime durability 







American Approved DB-1 Extra Heavy Duty 
Official Regulation One Meter Diving Unit 















American Heavy Duty 
Life Guard Chair 


American Approved 
Steel Pool Ladder 







<< write for literature featuring 
american, approved jim patterson 


LIFETIME Aluminum 
DIVING BOARD 


world’s finest official board 










AMERICAN 


PLAYGROUND DEVICE CO. 






ANDERSON, INDIANA, U.S.A. 


WORLD'S LARGEST 





MANUFACTURERS OF FINE 
PICNIC, PLAYGROUND, SWIMMING 
DRESSING ROOM EQUIPMENT 





PARK 
POOL 





AND 





BRANCH PLANT AT NAHMA, MICHIGAN 


10 














is but one of the many plus-features | 


superior | 


... there's all that and much more in | 
American Approved Pool Equipment. 


letters from 


readers 


More on Architecture 

Your November issue of CAMP- 
ING MAGAZINI most timely 
with its section on camp buildings. 
in my particular case. We are plan- 
ning some new construction at 
Camp Letts; thus your article has 
been particularly helpful and time- 
ly to me. 

Congratulations on your contin- 
ued fine magazine. It is one of the 
outstanding services ACA has to 
offer its members. 

Fred D. Carl, President 
Capitol Section, 
ACA 


Was 


I was very interested in the No- 
vember issue on camp architecture. 
May I make one observation—that 
is that the material that is pub- 
lished in the magazine should con- 
form to the standards and objec- 
tives of the ACA. Your experimen- 
tal sleeping units on page 10, as 
used by the YMCA of Lake Villa, 
will not meet standards as set by 
ACA, nor will they meet standards, 
I am sure, of the various state 
health departments throughout the 
country. 

We acquired a camp this year 
that was already developed and it 
had sleeping units very similar to 
the design as shown in the maga- 
zine, and I know that it does not 
meet standards as set by ACA nor 
the California Department of Pub- 
lic Health. 

I enjoy the magazine very much. 
You are doing an excellent job. 

Ford Carr 
Boy Scouts of America 


Berkeley, Calif. 


A Batty Problem 
! wonder if you can help us 
with a problem we have at our 
camp. It is this: How can we get 
rid of bats in a large tall building? 
If you have any suggestions, 
we'd be mighty glad to hear them. 
R. Edgar May 
May’s State Line Camp 
Darlington, Pa. 
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Can any of our readers help Mr. 
May with this problem? Let us hear 
of any solutions you have 
so that 
your comments on to other Cap 


directors.—Ed. 


Ma\ 


worked out, we may pass 


Excellent Suggestions 
[ have been a member of ACA 
this year and have enjoyed receiv- 
ing the issues of Camping Maga- 
zine. I have received some excel- 
lent suggestions from its articles. 
Richard K. Hayes 
Cranston, R. 1. 


How to Submit Articles 
[ would appreciate information 
on requirements for submitting ma- 
terial to Camping Magazine. 
Major Valdane Stephens 
Maxwell Air Force Base, Ala. 
To Major Stephens, as 


well as others who may be consid- 


answer 


ering submitting articles to the ma- 
gazine, we would like to offer the 
following suggestions. 

We are always glad to receive 
material for publishing considera- 
tion, on any topic on which the 
author feels he may have some help- 
ful information to pass on to other 
camp directors. Each article sub- 
mitted is passed on to a member 
of the ACA Manuscript Previewing 
Committee, who aid in judging the 
suitability of the material for publi- 
cation. Each of these 
members is an expert in some phase 
of camp management. A manuscript 
is either accepted as is, or referred 
to the author for some further work, 


committee 


or rejected. 

When an article is accepted, it is 
scheduled for a future issue in which 
the publishers feel it will be most 
meanineful. 

Articles should be 500 to 1,000 
words in length, with appropriate 
pictures, when available. Basically, 
pages should be typed double space, 
using only one side of a sheet. All 
material for editorial consideration 
should be sent to the Plainfield pub- 
—kEd. 


lishing offices. 
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Rifleshootingisand always has been 
a vital part of our American Herit- 
age. Every youngster should have 
the opportunity to develop his shoot- 
ing skill and enjoy the thrill of this 
inherently American sport! Add 
Riflery, and your camp may provide 
the only opportunity many young- 
sters will have to learn to shoot. 
Learning the safe way to handle 
firearms is a lifetime lesson your 
campers will always remember. 


Riflery belongs on your schedule of 
camp activities. Today’s camp 
directors know the value of having 
many diversified and “wanted” 
sports activities in which boys and 
girls of most every age can particl- 


pate. More than 800 camps are par- 
ticipating in the complete Riflery 
program provided by the National 
Rifle Association. Thousands of boys 
and girls proudly display NRA med- 
als signifying their shooting skill. 


Send now for the complete set of 
free booklets which describe how 
easily youcanadd supervised Riflery 
to your program for 1956 For 
greatest trouble-free economy 
through the years, it pays to equip 
your camp with 22 rifles bearing 
the name WINCHESTER, symbol 
of shooting supremacy. 


WORLD-FAMOUS 





WINCHESTER 


TRADE-MAR 


22 RIFLES 


Winchester-Western Division 
Olin Mathieson Chemical Corporation 
New Haven 4, Connecticut 


CAMP NAME 
ADDRESS_— 


ee a ae 
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YOUR NAME- 


Please send me the free set of booklets and 
folders giving information on how I can add 
Riflery to my camp program. 


Pe 





Why You Should add Riflery 


to Your Camp Activities 











4 , f Youngsters WANT 
to Learn to Shoot 


Safely / 





FREE ! write today for this big 
kit of informative material that 
tells how you can add Riflery to 


your camp activities. 
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Smitty’s dad pinned the ribbon on me! 


MITTY didn’t care for that too much. After 
“ all, he’d shot the best score in camp. Of 
course, I gave the ribbon right back. But I knew 
what his dad meant. 

Smitty used to be a real scamp. He was too 
small for his age to make a showing in most 
sports, so he became a letter man in mischief. 
Then I started Smitty in a sport where size 
doesn’t make any difference . . . where self-dis- 
cipline can make a winner of any boy. 

That kid took to riflery like a duck to water. 
It had all the thrill his restless imagination craved. 


es. 






Remington ‘‘Matchmaster”’ 
Model 513T 
22 caliber target rifle 


Remington Model 521T 
22 caliber target rifle 





Now his dad can hardly believe the change. 
Smitty is a straight shooter in every way. 
Riflery is the high spot of many boys’ camp 
programs. Supervised target shooting is one of the 
safest outdoor sports. And it costs so little. All 
you need is a few Remington Model 513T or 521T 
rifles, targets, ammunition and a safe backstop. 
Why not get started this summer? Remington 
has free literature and plans to help you. Just 
send a card to Remington Arms Company, Inc., 
Rifle Promotion Section, Dept. C Bridgeport 


Remington 



























“Matchmaster” is Reg. U. S. Pat. Off. by 


Remington Arms Company, Inc., Bridgeport 2, Conn. 
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NOW IS THE TIME 
FOR PROGRAMMING 


GIVE EACH AND EVERY CAMPER AN 
EXCITING SUMMER TO REMEMBER WITH THE BEST 
16MM SOUND FEATURE FILMS FROM THE STUDIOS OF 


UNIVERSAL-INTERNATIONAL 
J. ARTHUR RANK 
























or THE PRIVATE WAR 
OF MAJOR BENSON 
Charlton Heston, Julie Adams, Tim Hovey 
TECHNICOLOR OR BLACK & WHITE 
A loud mouth Major, too tough for the Army, 
is assigned to a school for youngsters. In the 
happy fun that follows, 300 future soldiers 
put him in full retreat and capture your heart. 





ABBOTT & COSTELLO 
MEET THE KEYSTONE KOPS 
Abbott & Costello, Fred Clark, Lynn Bari 





Costello, egged on by Abbott, “invests” 
$5,000 in a defunct picture studio. They pur- 
sue the swindler to Hollywood where every- 
body gets a pie in the face and the boys have 
their daffiest adventure with filmdom’s fun- 
niest flatfeet. 





TO HELL AND BACK (Technicolor) starring Audie Murphy 

CHIEF CRAZY HORSE (Technicolor) starring Victor Mature, Suzan Ball 

MA AND PA KETTLE AT WAIKIKI starring Marjorie Main, Percy Kilbride 
FRANCIS JOINS THE WACS starring Donald O’Connor, and The Talking Mule 


Yes, it’s time to think of movie nights . . . recreation afternoons... to plan ahead for rainy day 
entertainment. Write to our Camp Department for our FREE deluxe illustrated catalog. 


1311 N.E. Bayshore Dr. 542 So. Dearborn St. 





Miami, Florida Chicago 6, Illinois 
5023 N.E. Sandy Blvd. \, a AA. 6610 Melrose Ave. 
Portland 13, Oregon U N iT E D cate \ Los Angeles 38, Calif. 
2227 Bryan St. 287 Techwood Dr. N.W. 
Dallas 1, Texas 105 East 106th Street, New York 29, N. Y. Atlanta, Georgia 
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YOUR CAMP 


FUN 


LIBRARY 
Any 2 Books $5.00 


i] HANDBOOK OF 
SKITS & STUNTS} 


HELEN and LARRY EISENBERG 
400 easy-to-do fun ideas for campfires, 
rainy days, cabin meetings, all occa- 
sions. Most can be staged impromptu; 
J instructions are easily followed by teen 
campers. $2.95 


1) FUN WITH SKITS, 
| STUNTS & STORIES | 








I HELEN and LARRY EISENBERG 
| Humorous stories are ade led to the sure- 
fire “skits and stunts” formula, to pro- 


| vide material for countless hours of 
camp fun, re quiring minimum prepara- 
— and equipment. 


is FOLK PARTY FUN 


25 novel folk tile from a 
| lands, pre-planned in every detail: 
orations, costumes, games, music, 

i ing, re ‘fre shments, etc. “Highly recom- 
; mended.” —Recreation. $3.95 


| |] NEW GAMES FOR 
"TWEEN-AGERS 


ALLAN A. MACFARLAN 


“Fresh collection of 158 novel and in- 
teresting games for pre-teen and teen- 
age boys and _ girls.” Times, 
I “Helpful and instructive.” . W. Ben- 

nett, Camping. Little or no equipme nt. 
5 Seeded by age, number of players. 


$3.00 


'(] BOOK OF GAMES 


| G. S. RIPLEY 
g Hund reds of and girls’ 


and group entertainments, age 7 
[| : ‘Has just about every kind of game. 
| Boys’ Life. “Goes further than the aver- 
J age book.” —Recreation. $3.00 


dozen 
dec- 
danc- 


games 
* 


boys’ 


$2.95 | 
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A New Aid to Recruiting 
IT’S FUN TO BE 
A COUNSELOR 


EMILY H. WELCH 
Written to young people seeking sum- 
mer jobs, this booklet will help you at- 


tract the best of them. It’s a warm, hu- 
man account of the counselor's role, its 
satisfactions, the happy camper-counse- 
lor relationship. Youll use these book- 
lets to recruit and teach new counse- 
lors—and because this is a basic state- 
ment of camping values, you'll want 


staff veterans to read it, too. 


_| 12 FOR $10 | SINGLE COPY $1.00 








Check, Clip and Mail to 


ASSOCIATION PRESS 


291 Broadway, New York 7, N.Y. 
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Books 
for Better Camping 


A Department Conducted by Prof. Charles Weckwerth, 
Director of Recreation and Camping, 
Springfield (Mass.) College 


Under Open Skies 
AUTHOR: Mary S. Edgar 
PUBLISHER: Clarke, Irwin & Co., 

103 St. Clair Ave., West Toronto 

5, Canada. 1955, $2.50. 
REVIEWER: Emily H. Welch 

This is the book that I have been 
hoping would be written some time. 
I would have been a better camp 
director if I had had it at hand. 

We are all familiar with Mary 
Edgar’s beautiful poems of the out- 
of-doors. Now she has added to 
these a collection of beautiful prose 
pieces of the out-of-doors. They are 
excerpts from her Sunday talks at 
Glen Bernard over a period of 
years. | am sure that her chapel 
gatherings were “under open skies” 
and it is easy to imagine the 
thoughts of the campers soaring to 
great heights as they listened to 
her. 

She calls for a sense of wonder 
and then she leads us to many parts 
of the world for the miracles that 
“do happen before our wondering 
eyes.” India, Japan, China, Italy, 
Mount Everest, and our own Nia- 
gara Falls come to life before us. 
She delves into great literature for 
our benefit. Browning’s poems, 
Maeterlinck’s tales, fairy tales, and 
the Bible all become vivid to us. A 
flight of birds, sunsets, the lilies of 
the field take on new meanings. 

Camp directors who want to give 
to their campers an appreciation of 
the loveliness of all nature and the 
presence of God everywhere will 
turn many times to this book. 


Your Tape Recorder 

AUTHOR: Robert and Mary Mar- 
shall 

PUBLISHER: 
201 E. 5/7 S&., 
1955, $4.95. 

REVIEWER: Gene H. Altman, Camp 
Thunderbird, Bemidji, Minn. 
Anyone interested in purchasing 

a tape recorder for camp or home 


Greenberg, Publisher, 
New York 22. 
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would do well to read this book. It 
explains in simple technical lang- 
uage, easily understood by the av- 
erage lay person, what great differ- 
ence and variety of recorders are 
available to fit the particular pur- 
pose of a given situation in camp, 
school or home. Information is giv- 
en on Hi-Fi equipment, wire 
corders and numerous tape record- 
ing machines. 

To those fortunate enough to 
have recording equipment in camp 
the application of its use as sug- 
gested in the paragraph on Camps, 
Churches, and Community activities 
is well worth reading. Pre-camp and 
in-camp training uses; conference 
reporting; music appreciation; radio 
and informal dramatics; public ad- 
dress system uses are fully ex- 
plained. 

This is not a book for your per- 
sonal camp library but it is an ex- 
cellent reference guide if you are 
interested in the purchase of a re- 
corder or in exploring further use 
of the equipment you have at pres- 
ent. 


re- 


It's Fun to be a Counselor 


AUTHOR: Emily H. Welch 
PUBLISHER: Association Press, 29] 

Broadway, New York 7. 1955, 

$1.00. 

REVIEWER: Mrs. Sydney R. Ussher, 

Camp Wawenock. 

Miss Welch as director-owner of 
her camp for girls, as a recognized 
leader in professional camping or- 
ganizations, and as speaker and 
writer in the field of informal edu- 
cation and recreation, has a well- 
earned place in the minds and 
hearts of those devoted to camp- 
ing. 

In this book she gives much of 
her philosophy and many of her 
techniques. She uses as a frame of 
reference the experience of a new 


counselor as she progresses from 
Continued on page 16 
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initial interview with the director 
through the pre-season training and 
planning sessions, the weekly stafl 
meetings and other supervisory con 
lucts, to the season’s-end letter 
written by the counselor to the di- 
rector, in which she evaluates hei 
experience. 

Miss Welch shows how being a 
camp counselor is a chance to help 
children overcome their stumbling- 
blocks, and find a secure place in 
the group. She urges staff members 
not to settle down to being just 
swimming, tennis, or crafts counse- 
lors, but to develop an enthusiasm 
for adventure in other fields. She 
shows how counselors can learn to 
enjoy the out-of-doors with the 
campers, even though they are not 
naturalists. 

Camp people will be stimulated © 
by her ideas as to awards and many 
phases of camping. 


The Indian’s Secret World 

AUTHOR: Robert Hofsinde (Gray- 
Wolf ) 

PUBLISHER: William Morrow & 
Co., 425 4th Ave., New York 
16. 1955, $3.95. 

REVIEWER: Shirley Silbert, Instruc- 
tor at Craft Students League and 
City College, New York 
Here is Indian Lore at its best 

with a combination of fine stories 
and authentic material presented in 
captivating style. Beautiful illustra- 
tions in full color and in black and 
white decorate every page and add 
distinction to this book. You can be 
sure that any youngster (10 years 
and up) who enjoys identifying him- 
self with the Indian will get a full 
measure of enjoyment from these 
pages. 

But for you as a leader, this book 
has values beyond its story-telling 
features. The twelve tales, each of 
another tribe, use a fictional ap- 
proach to make facts come alive. 

They will capture your imagina- 
tion and you will see enormous pos- 
sibilities for program use. Objects 
such as the tepee, war bonnet, 
owner sticks, medicine pipe, beaded 
moccasins, mask, Katchina doll and 
medicine shield had deep signifi- 


Continued on page 18 
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cance for the Indian. The making 
of each was accompanied by sym- 
bolism and carefully planned cere- 
mony. This book explains the hid- 
den meanings of these things and 
gives a Clear picture of the way in 
which these objects were made. 

Each chapter is complete in itself 
with all the elements for sustained 
interest. You will find dramatic 
stories, craft ideas, suggestions for 
a pageant, ceremony or council fire, 
and the historical background about 
each tribe of Indians. Many of the 
marginal designs such as the Twelve 
Moons can be reproduced as wall 
placques or as decorations for the 
council ring. 

The author is a superb story-tel- 
ler as well as a gifted painter and 
craftsman, and is known as Gray- 
Wolf to camping and recreation peo- 
ple. He has initiated many Indian 
Lore programs in camps and rec- 
reational organizations in which he 
has reproduced the costumes and 
the authentic ceremonials. Gray- 
Wolf has been “at home” in many 
an Indian tribe and has transmitted 
his personal experiences with the 
Indians to these pages with scin- 
tillating color! 

A portfolio of color prints from 
the illustrations of the “Indian’s 
Secret World” can be purchased 
separately. They have a decorative 
value for camp, club or home. 


This Is Trampolining 


AUTHOR: Jim Norman and Frank 

LaDue 
PUBLISHER: Nissen Trampoline Co., 

200 A Ave., N. W., Cedar Rap- 

ids, Ia. 1955, $8.00. 

In answer to an increasing de- 
mand, this 175-page book contains 
nearly SOO “flip-picture” photo- 
graphs that demonstrate popular 
Trampoline exercises, step by step. 
In addition, the book explains sim- 
ply and clearly, with the aid of 
sketches and cartoons, many tram- 
polining stunts and games. 

Other material contained in 
“This Is Trampolining” include 
teaching principles and programs, 
lesson plans, and instructions for 
assembly and care of the Tram- 
poline. 
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Detroit Awaits You 


American Camping Association 
National Convention 













the future of camping is YOU... 


. 1s the theme of this 1956 National Convention. The YOU will be 
bigger and better if you take advantage of the various Convention 
meetings offered in many phases of camp operation. 

The YOU as a Leader and as an inspiration to more effective leader- 
ship on the part of your staff members can have added import as you 
round out your talents and authority in new areas of camp manage- 
ment. 

The meetings at the ACA Convention are designed to add stature 
to you as a leader. Attend the Convention with an open mind; bring 
your problems and questions ... and take advantage of the experience 
of those chosen to lead discussions. Each of us who does so will emerge 
a better leader of a better camp. 
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Detroit awaits you... 





Detroit News Photo 
Belle Isle Conservatory: The Belle Isle Conservatory offers a year-round 
flower show, featuring in turn 512 varieties of flowers and ferns. The Belle 
Isle aquarium displays scores of varieties of fresh-water fish. The historic 
schooner, J. T. Wing, now a museum of Great Lakes History, is berthed 
on the island. 








Two New Sessions Planned 


The Program Committee of the National Convention has announced 
that plans have been made to include special sessions on Day Camp- 
ing and Camps for the Handicapped, in addition to those meetings, 


described in the January issue of CAMPING MAGAZINE. 











Well be 
Come on 


Cranbrook: Just north of Detroit 
in rolling Bloomfield Hills are the 
Cranbrook Institutions, world fa- 
mous for their combination of beau- 
tifully landscaped park, outstanding 
museums and schools. The Cran- 
brook Institute of Science is notable 
for its lifelike natural history dis- 
plays, covering everything from In- 
dian lore to a typical dinosaur’s 
habitat. The grounds are dotted 
with outstanding sculptures by the 
famous Carl Milles and works of 
architecture by Eliel Saarinen, who 
until his death was Cranbrook’s 
resident planner and architect. 
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Fine Shops: Detroit has many fine 
shops, including one of the world’s 
two largest department stores both 
in volume of sales and in sheer 
size, J. L. Hudson Company. North- 
land Center, pictured, at the city’s 
edge, is said to be the world’s 
largest and most beautiful shop- 
ping center. It has 80 stores, in- 
cluding the world’s largest branch 
store, and parking for 7,500 cars. 
Its landscaped malls and terraces 
are dotted by 13 modern sculptures 
and fountains. 

Detroit has excellent restaurants 
and night clubs, serving meals and 
entertainment in almost every style. 








ne 
. 





Convention Keynoter Named 


Dr. Perry Epler Gresham, President of Bethany College, Bethany, 
West Va., has been named Convention Keynote Speaker. Dr. 
Gresham will address the opening luncheon on Wednesday, February 
15, in the Grand Ballroom of the Sheraton-Cadillac Hotel. “The 
Organized Camp — Training Ground for Citizenship” will be the 


subject of the keynote address of this prominent speaker. 








looking for you—so 
to Detroit Feb. 15-18 


1996 


National Convention 
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Courtesy 
Henry Ford Museum, Dearborn, Mich. 


Greenfield Village: History comes 
to life at Greenfield Village, found- 
ed by Henry Ford, and visited by 
more than a million people an- 
nually. Here, when you attend the 
Convention, you will see—not rep- 
licas, but the actual thing, restored 
just as it was in its prime—the tools 
and machines, the furniture, the 
fully stocked shops, the streets and 
buildings which made up the way 
of life of our fathers and grand- 
fathers. 


Remember —the future of camping is YOU! 
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By Edward M. Healy 
Director 
Camp Androscoggin 


HEN WE tthink of Lead- 
\X) ership in connection. with 


camping, we are prone to think of 


counselors. Actually, although I 
shall express some thoughts on 


counselors, I am going to devote 
most of my attention to those who 
are the basic leaders—the camp 
directors. 

To develop this facet of leader- 
ship, I decided to get in touch with 
a few good old friends in camping, 
now retired, to ask for their 
thoughts on Camp _ Leadership, 
looking not only backward, but al- 
so ahead. For me they will always 
be among the “Greats.” 

So I wrote to Helen Culin of 
Camp Kearsage, to Eleanor Dem- 
ing of Camp Miramichi, to Emily 
Welch of Camp Wabunaki, to Her- 
man Beckman of Camp Dudley, to 
George Meylan of White Mountain 
Camp and Camp Arcadia, and to 
Ernest Roberts of Camp Sloane. 

[ asked them to give me their 
ideas on leadership. To help them, 
I gave them a bit of an outline. | 
told them that I asked their obser- 
vations of the past only because of 
the help they would be for the 
future. 

Qualities of Good Leaders 

On the subject of what principal 
qualities made up their best counse- 
lors, they were unanimous that fine 
character, ability to inspire children, 
enthusiasm, and responsibility came 
first—and after that technical skill. 
The principal reasons for counselors 
failing were immaturity, deficient 
character, lack of interest in chil- 
dren, and laziness. 

As to types of counselors which 
might well be sought for the future, 
different from those of the past or 
present, they suggested people with 
a bit more age for key positions, 
and staff members with a better 
knowledge of child training. Chief 
Beckman, however, stressed the 
point that camps should still have 
the “spirit, buoyancy and well-di- 
rected enthusiasm of college under- 
graduates, young people of ideas, 
ability and character.” 
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Photo—Frederick Schroeder 


Director Healy pictured with three of Androscoggin’s foreign scholarship 
boys and one American youngster. The five represent the Mohammedan, 
Hindu, Buddhist, Jewish and Christian religions. 


—LEADERSHIP— some 


Most of all, | wanted their ideas 
on directors as they had seen them. 
They felt that the most noteworthy 
qualities or methods of operation 
which made some directors great 
were intelligence. a genuine desire 
to make a contribution to children, 
enthusiasm, industry, and the use 
of business-like methods. They 
thought that the principal causes for 
many directors failing were inability 
to get on with people, poor business 
administration or lack of industry, 
too great concentration on salary or 
profit, and failure to keep up with 
current practices in activities or 
equipment. 


Simplicity of Real Camping 


I asked them how they felt camps 
should be developed, perhaps dif- 
ferent from what they are at pres- 
ent. There was almost unanimity in 
the strong urging that camps return 
to more simplicity and the woods. 

Miss Culin felt that camps should 





become more aware of their op- 
portunities for building character 
and emotional stability. Speaking of 
what was finally distilled off as the 
most important in contribution to 
her campers, she said it had little 
to do with equipment—that the 
things the old girls remembered and 
loved and hoped their children 
might have were things like sacri- 
fices, a canoe trip in the rain, a 
beautiful sunset or sunrise. They 
were the “permanent possessions” 
of these women. As to counselors, 
she stressed the importance of un- 
selfishness—genuinely looking to 
the good of the children. 

Miss Welch spoke of her practice 
of making her counselors know 
that they were an important part of 
all camp life—rather than only 
specialists. (She would have had 
no room for counselors who would 
not accept cabin duty.) She feels 
that the morale of the counselor 
group Is as important as any other 
phase of the camp situation. 





Camping Magazine, February, 1956 




















Let's meet in Detroit 
February 15 - 18 


American Camping Assn. 
National Convention 


_ Sheraton-Cadillac Hotel 














For the future she hopes camps 
will be led toward emphasizing high 
spiritual qualities of living, for 
which there is a need of a cultural 
background. That requires, she 
feels, mature counselors with an in- 
terest in current events of the day, 
and the arts—with active and in- 
quiring minds and at least the be- 
ginning of a spiritual search for an 
abiding faith. 

Eleanor Deming was famous for 
her belief that a camp should prac- 
tice and live simplicity in a woods 
environment. She emphasizes her 
hope that camps will go back to 
simplicity, giving boys and girls the 
opportunity of developing a sense 
of security through an ability to 


CAs. His thoughts, looking back 
and ahead, center on giving camp- 
ers opportunity to live situations 
through with their fellows, pooling 
problems, discovering solutions, 
meeting danger and hazards to- 
gether, learning to be graceful in 
deferring to others, and sensing the 
presence of God. 

He deplores in the present, and 
fears for the future, directors spend- 
ing too much time in administra- 
tion and top level activity and not 
enough on real camping and life 
with the campers themselves. 

Dr. George Meylan is truly one 
of the greatest Romans of them all. 
He directed the first camp in the 
State of Maine 63 years ago. He 
speaks of his love and interest in 
camping having grown with the 
years, and says to you, through me, 
‘Please do all you can to get camps 
back to the simplicity of real camp- 
ing in the woods.” 

You will be interested to know 
that these fine people regard to- 
day’s directors as for the most part 
more capable and suited than was 
true when they were active. 

| want to pass on some other 


aims for the future 


care for themselves in woods sur- 
roundings and under conditions in 
contrast to city living. To her also 
the things of the spirit are most 
important. 

Chief Beckman _ believes _ that 
good leadership is first finding out 
what makes people WANT to work, 
and then going ahead and supplying 
it. Basically he has found that the 
reason why people want to work is: 
Morale. The camp director sets the 
example. As he is, so will the camp 
be—his staff and the campers. A 
satisfied and happy staff, receiving 
an acceptable wage and working in 
good relations and in good under- 
standing with the director, provides 
the greatest part of the power of a 
successful camp. He, who directed 
Camp Dudley with great success 
for nearly 50 years, says that a di- 
rector is on his way to the discard 
if he tries to rest on past laurels. 

“Guv” Roberts was for many 
years director of two large camps 
for the Westchester YM and YW 
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thoughts to you which I think have 
significant bearing on Leadership 
in camps. 


The Evil of Tipping 

| think we will agree that our 
counselors will be more successful 
if we treat them with genuine re- 
spect, and, by the methods which 
we prescribe and proscribe, encour- 
age their impartial conscientious 
care of the children in their charge. 

I am very concerned about a 
practice which has been permitted 
and in fact encouraged by directors 
increasingly in the past few years. 


This is the tipping of counselors 


by parents, supposedly for the good 
job being done with little Johnny. 
More often it is done, I suspect, to 
buy extra consideration, or to equal 
or surpass the gratuities given by 
other parents. 

Camp directors have been insist- 
ing for years that camps be digni- 
fied as educational projects—yet in 
a great many cases directors are 





glad to have their counselors tipped 
like bellboys or porters. They there- 
by save on the amount of salaries 
they have to pay in order to secure 
the services of a counselor. I think 
the price paid in tarnished educa- 
tional leadership is too high. 
Make Important Rules 

The making of rules about rela- 
tively unimportant things, or for- 
bidding that which the director 
knows is consistently disobeyed 
(and nothing is done about it)— 
seems to me not good Leadership. 
It is bad training for children to see 
those whom they are taught to re- 
spect, governing themselves and 
others that way. 

[ have special reference to the 
rule in many camps _ prohibiting 
counselors from smoking at all, or 
Stating that they must hide them- 
selves in some cubicle or- the like, 
where the children cannot see them 
when they smoke. Many times, in 
such situations, smoking goes on 
almost everywhere, although fre- 
quently just a little behind the di- 
rector’s back. For the sake of Lead- 
ership, respect and good spirit, | 
suggest that directors give further 
consideration to rules of that kind, 
and limit their prohibitions to what 
is truly important. 


Intercultural Experiences 


Because we live together in camp 
as a good deal of a closed commu- 
nity without outside interference, 
we have many rich opportunities for 
good. An important one, as I see it, 
is the mingling of religions and 
races in camps—teaching honestly, 
real respect and liking for those who 
are different from us, and encour- 
aging the learning of how really 
like us they are. Some camps are 
doing it. To encourage the demo- 
cracy which we camp directors 
preach, more of us should do it, 
not as window dressing but sincere- 
ly. I suggest that it be done by first 
inviting a few who are of different 
race or religion to join the camp— 
as free guests if necessary. 

We shall be making a truly great 
contribution if we take as an aim 
the winning of our boys and girls 
to knowing that as they act, so will 
others of their religion or race or 
nationality be judged—to get them 
to take pride in the good opinion 
which others have of their group, 
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their own conduct and standards. 
It would be a praiseworthy aim 
if we could lead our campers to a 


greater appreciation of their na- 
tional tradition and standards and | 
hopes for the future. Some tangible | 
reminders would be the salute to | 
the flag at the beginning and ending | 


of the day, and bringing into coun- 
cil fires stories of Americans who 
were great not only in war, but also 
in humanitarianism. 

It would be good if we would 
exercise the leadership we have 
taken in the standards we employ in 
the selection of our staffs, realizing 
how prone children are to copy 
those elders who are leading them. 
In the example we provide by our 
counselors, we can shape character, 
good manners, clean language, pride 
in the use of good English, high 
ethical standards—so much more 
that is important. Those are the 
qualities we should first look for in 
counselors. By chance, they may 
be possessed by prominent athletes 
or others who are in the public eye. 
Some directors have preferred to 
get the cheap advertising which 
went along with a prominent name, 
to the acquiring of men and women 
with less glamour but much more 
true worth to the children. 


Choose Worthwhile Aims 

There are so many more worth- 
while aims for us. Each should 
choose some for himself, rather than 
just drifting. We can inspire our 
boys and girls to dream—to have 
beautiful worthwhile illusions which 
they can realize. We can make 
them proud of being decent ladies 
and gentlemen. Surely most of us 
realize our God-given opportunities 
to help the so many children who 
come to us who are troubled by 
painful problems, such as unhappy 
homes, or broken homes, or unpop- 
ularity. 

Here is a_ semi-final thought 
which is very important to your con- 
tinued good Leadership. I urge you 
to look into your business methods. 
[ have known scores of good people 
who had rich contributions to make 
to camping and children, but who 
lost their camps because they em- 
ployed poor business methods. Ef- 
ficient, diligent business managing 
is in the interest of continuing to do 
good things for children. 
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Staff Seminars 
Strengthen Camp Morale 


By Jack Swan 


NE OF the most important 
problems of camp adminis- 
tration is that of cooperation among 
the staff members. The ability to 
bring out the best in every counse- 
lor throughout the summer is a seri- 
ous problem, faced by supervising 
personnel. A let-down in staff mo- 
rale during the summer can actively 
hinder the camp program. In order 
to strengthen and correct staff mor- 
ale, a seminar type of discussion 
with the full staff once a week can 
provide the solution. 

Weekly seminars with the staff 
can greatly improve the workman- 
ship of the counselors in their every 
day jobs. The meetings can provide 
a sounding board for new ideas, 
creative thinking, and staff “esprit 
de corp.” All meetings are demo- 
cratic, whereby each individual is 
able to contribute his own ideas. 
One of the best ways to encourage 
group participation is to relax over 
a cup of coffee in the evening after 
taps. 

Seminar meetings are based upon 
topics, chosen by the administrator 
or a staff member, which reflect the 
needs of the camp. A library of 
camping books, magazines, and 
pamphlets is available for the coun- 
selor to find the solution to the 
weekly problem. Counselors by ex- 
amining specific camping books 
may receive new ideas from other 
interesting material, which may in- 
fluence the whole camping program. 


Varieties of Topics 

There are many varieties of top- 
ics which lend themselves to the 
seminar type of meeting: handling 
of disciplinary problems, institution 
of new games, what makes a good 
camp trip, creating a better dramat- 
ics program, re-evaluation of camp 
curriculum, improvements for next 
summer, and development of sports- 
manship, are some of them. 








The handling of disciplinary 
problems is an excellent topic for 
the middle of the camp season. 
After four weeks of camp, many 
counselors forget what the word 
discipline means or implies. This 
is an excellent place to analyze and 
correct misunderstandings and ap- 
prehensions which may have oc- 
curred between camper and coun- 
selor over small, everyday disci- 
plinary problems. The re-appraisal 
of camp philosophy and psychologi- 
cal techniques used in the handling 
of these small problems can create 
better staff policy and method. 


Re-evaluation of camp curricu- 
lum and improvements for next 
summer are good topics for the end 
of the camp season. The whole 
camp is appraised for its outstand- 
ing, good, and poor qualities, with 
the idea of correcting or enlarging 
these qualities for a better summer 
the next year. 

Discussion of the weekly spe- 
cific topic by the whole staff brings 
into discussion other every-day 
problems faced by the counselors. 
The administrator, with help from 
other staff members, can assist in 
solution of these problems and at 
the same time strengthen the leader- 
ship of the whole group. 


The seminar type of meeting pro- 
vides cooperation within the staff, 
creative thinking by all counselors, 
a sense of staff participation in 
policy making, and deeper sense of 
personal improvement to enrich the 
whole camp program. The ideals 
and aims of pre-season instruction 
are continuously operating and util- 
ized by a discussion meeting of this 
type. 


—The Seminars described have 
been used successfully at Camp 
Pok-O-Moonshine, Wills- 
boro, N. Y. 
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HE JUNIOR COUNSELOR 
ft frceat at Brown Ledge has 
evolved only after years of experi- 
mentation with the problem of how 
to make camp season most worth- 
while, meaningful, and attractive to 
young people 16 to 18 years of 
age, under our special circum- 
stances. 

We do not suggest that this is an 
exact model for use in other camps. 
However, we believe it will work 
well in an environment in which an 
intensive program of training in 
special activities has taken place. 

Each year, a large number of 
girls who have had experience as 
campers apply for the JC rating 
and show a desire to continue with 
advanced training along the same 
lines under the more liberal system 
of privileges we have adopted. This 
fills in a gap represented by the last 
two or three years of high school 
and helps in many ways to prepare 
a girl for the big transition to col- 
lege life. 

It does this chiefly: (1) by train- 
ing her in special skills, which, re- 
gardless of whether they are ever 
used or not, give her a feeling of 
accomplishment and __ self-confi- 
dence: (2) by giving her definite 
and extensive training in practice- 


Brown Ledge JC's. 
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teaching under supervising heads of 
departments, which becomes a 
foundation for leadership elsewhere; 
and (3) by giving her practical ex- 
perience, under guidance from the 
camp’s top personnel, in assuming 
responsibility for her own conduct 
and behavior. 


Status and Costs 

The Brown Ledge plan for JCs 
is actually a counselor-in-training 
program. During the early years of 
our experimentation, those taking 
part were known as “CIT’s.” The 
girls themselves prefer the shorter 
“JC” title, which is now in use. 
Brown Ledge is equipped to ac- 
cept a maximum of 30 JCs each 
season. 

As a rule all of these will be girls 
who have previously been campers 
at Brown Ledge. Usually not more 
than two or three are accepted 
from outside. Since JCs occupy 
space which could under other cir- 
cumstances be used by younger 
campers, and since they are eligible 
for the full program of camp ac- 
tivities and, furthermore, are to re- 
ceive fully as valuable training as 
the younger campers, they are 
charged the regular camp tuition 
as shown in the catalogue. 
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This is true with the following 
exceptions: (1) a second-year JC 
may expect a fifty dollar reduction 
if invited to return; (2) first year 
JCs who have as campers received 
a first class rating in any activity 
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will have a fifty dollar reduction 
and be eligible for the second simi- 
lar reduction when invited to re- 
turn the second year; (3) beyond 
the first two years the tuition may 
be reduced to one-half of the full 
amount or be waived entirely if the 
girl in question has proved capable 
of replacing an assistant counselor 
and such a vacancy exists (assist- 
ant counselors under the waived tui- 
tion plan are limited to four in any 
one season). (Note: according to 
the regulations of the American 
Camping Association no member 
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of the regular counsel staff (sal- 
aried) shall be less than 19 years 
of age or have spent less than two 
years in college. ) 

The extensive camper-training 
program at Brown Ledge in riding, 
water sports, dramatics, and all the 
rest of our activities, is open to 
JCs on exactly the same basis as to 
campers except for a certain few 
restrictions concerning competition. 
The important point to note here is 
that JCs are eligible for instruction 
and for subsequent test ratings in 
all activities. In short, a JC is a 
camper receiving special training 
and special opportunities aimed at 
developing her leadership qualities. 

Eligibility and Assignment 

A camper who has arrived at the 
age of 16 and who desires to be a 
JC may apply for assignment, 
choosing the activity in which she 


has been the most proficient, or, if 


she is not an outstanding performer, 
the activity in which she shows the 
greatest interest in becoming pro- 
ficient. She may apply verbally at 
the close of the camp season pre- 


ceeding the one in which she be- 
comes 16, but is expected to sup- 


plement this verbal 
with a written request. 

Assignments in each department 
are limited in number by the head 
of that department, and this per- 
son also has a voice in determining 
which girls are accepted. 


application 


Duties and Obligations 

It should be noted that it is made 
clear to department heads and to 
all full counselors in charge of ac- 
tivities that JCs are never to be 
given full responsibility for the con- 
duct of any activity in which there 
is an element of hazard. They may, 
and do, have _ responsibility for 
many hazardous phases of the regu- 
lar program, such as _ being in 
charge of a sail-boat or instructing 
riding in the ring, but always with 
a counselor or department head in 
supervision. 

At the beginning of the season, 
as soon as an assignment has been 
made, it is the duty of the JC to 
report to the counselor in charge 
and arrange for further meetings 














and for receiving instruction about 
the work expected of her. In large 
departments, like the waterfront or 
riding to which more than a few 
JCs are assigned, these will usually 
expect to get almost all of their 
general instructions from counselors 
at meetings the latter will call. In 
general, the chief job of a JC is to 
assist with instruction when regular 
classes are in progress, either by 
precept, example, or both. 

All job assignments are at the 
discretion of the counselor in 
charge and may include any part of 
the counselor’s work such as car- 
ing for sail boats and equipment. 
rope handling for  water-skiing, 
walking horses for cooling purposes, 
helping prepare scenery for the lit- 
tle theatre, and so on. 

Even though the ultimate respon- 
sibility for safety and for instruc- 
tion of campers is in the hands of 
counselors, JCs are expected to be 
alert and vigilant while assisting, 
prepared to maintain safety of 
campers as well as to instruct and 





advise them. The same applies to 
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the responsibility of JCs for the 
general conduct and behavior of 
campers who come under their su- 
pervision. 

While on any job assignment in 
camp, or when simply taking part 
in the general camp activities, a 
JC’s attitude is expected to be one 
of friendliness and helpfulness to in- 
dividual campers, and one which 
shows a consistent feeling of re- 
sponsibility for the best interests of 
the camp as a whole. 

This implies that no JC would 
pass by the immediate vicinity of 
campers who seem to be in trouble, 
or who may be acting contrary to 
the few regulations under which 
Brown Ledge operates without 
counseling them on the difficulty 
and trying to be of some help. 

For the protection of the JC 
who may wish to use as much time 
as possible in taking part in ac- 
tivities outside her special assign- 
ment, a minimum amount of time 
the JC may devote to her assigned 
activity is stated. This is two hours 
per week-day. Any additional time 
sO spent is a matter for adjustment 
between the department head and 
the JC. Some prefer to spend nearly 
full time on the chosen activity and 
may do so if it meets with the ap- 
proval of the counselor in charge. 

JCs are expected to further pre- 
pare themselves for the full role 
of counselor by doing their share 
in lightening the burdens which are 
a vital and necessary part of op- 
erating the camp as a whole, such 
as: (1) assisting in turn with the 
preparation, serving and cleaning 
up after Sunday night suppers, 
camp-fire cook-outs; grove duty; 
dock duty; and other chores that 
are assigned by the directors or by 
the department heads; (2) assist- 
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ing in caring for campers on spe- 
cial occasions, such as at out-of- 
camp horse shows, swimming 
meets, mountain trips, etc.; (3) as- 
sisting with Sunday morning ser- 
vices, choir practice, “Ledger” 
writing, and any other = special 
events. It is expected that all these 
things, which may come under the 
heading of chores, will be under- 
taken in good spirit, and, whenever 
possible, with exceptional spirit. 


From Director's Standpoint 


From the standpoint of the direc- 
tor of the camp a JC is a paying 
member of the community who is 
entitled to all regular privileges of 
campers and to every courtesy on 
the part of counselors. He is in- 
terested in seeing that they acquire 
all possible knowledge and skills in 
the activities they may choose and 
that they have in addition a genu- 
ine chance to learn how to impart 
these skills and this knowledge to 
younger campers. 

Beyond that he is even more in- 
terested in seeing that they get every 
encouragement and all help toward 
the true goal of leadership—the 
ability to accept personal respon- 
bility for their own conduct and 
behavior. 

Also it is a matter of pride with 
the director to prove (by example) 
that young people of 16 to 18 can, 
when given the full opportunity, 
spontaneously and without undue 
pressure rise to the occasion of 
leadership and actually choose to 
restrict their own behavior in the 
best interests of the whole (mean- 
ing the camp as a whole.) 

He believes that such youthful 
leaders have often provided the 
mainspring, the core, the SPIRIT 
that makes this camp stand out 
among camps. When we have a 
“top” JC group in any one season, 
we have an assured spark that ig- 
nites the whole camp to worth- 
while and pleasurable action. JCs 
furnish the liason between counse- 
lors and campers. In other words, 
they can be of great value to the 
camp ... and on the other side of 
the coin—from the JCs point of 
view—they, themselves, will profit 
most (and be happiest) in the sea- 
sons when the leadership qualities 
of the JC group become best de- 
veloped. 
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HERE IS no group in camping 

to-day that would suggest seri- 
ously that we need not train our 
camp staffs. There are, however, 
differences of opinion about what 
we mean by training, and even 
more diversity concerning for what 
we are training. 
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As I observe the scene, most 
camps engage in some form of pre- 
camp training and let it go at that. 

From time to time groups in the 
Camping Association have tried to 
evaluate the effectiveness of pre- 
camp counselor training. In most of 
the instances studied, the demon- 
strated results of pre-camp counse- 
lor training have been disappoint- 
ing. Yet we persist in relying upon 
it almost wholly for our training 
programs. 

Looking at it realistically, pre- 
camp training does serve many use- 
ful functions. For some camps it 
accomplishes the work necessary 
for opening camp and in so doing 
helps staff members become famil- 
iar and comfortable with the camp 
environment and equipment. It set- 
tles them into camp life. Even more 


important, if well done, it fuses the 
staff into a group and sets the at- 
mosphere for loyalty and team 
spirit. 


Budget-wise camp directors must 
equate these results with the cost 
of a pre-camp week on site. It 
expensive business. Some might 
find that these results could be ob- 
tained in a shorter period of time 
if designed differently or that they 
could be accomplished by combin- 
ing pre-camp in-the-city meetings 
with a pre-camp week-end on the 
site. 


IS 


Real Training Goals 


We should be quite clear, how- 
ever, that while the above men- 
tioned results are part of over-all 
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By Alan F. Klein 
Professor of Group Work 
University of Pittsburgh 


14 Staff Means 
1 # Performance 


training objectives, they are not the 
real training goals. The goals I have 
in mind are related to how a coun- 
selor handles himself on the job. 
You may call this leadership train- 
ing, or training in how to work 
with children. If these are our basic 
goals, pre-camp training is not, I 
think, the most effective method for 
achieving them. 

It is for this reason that I ven- 
ture to oppose the trend and sug- 
gest that we undertake to do what 
we can do well, and use our time 
and methods with more discrimina- 
tion. By this I mean that we teach 
program skills in pre-camp training 
because we can, and because coun- 
selors need to have activity skills if 
they are to be effective. Leadership 
skill is of paramount importance, 
to be sure, but without camp activ- 
ity skill the counselor is operating 
in the dark without the slightest 
idea of how to turn the lights on. 


The art.and skill of working with 
children are best iearned and hence 
taught on the job. This can be ac- 
complished through supervision and 
training sessions with small homo- 
geneous groups of counselors. Su- 
pervision is an educational process 
through which a person who knows 
more teaches some one who knows 
less on a face-to-face basis. The 
prime factor is that the learner 
be helped to solve his own prob- 
lems as they arise on the job. 
Learning is achieved when the 
learner is active and is engaged in 
solving problems that have mean- 
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Our new 4-page “Campchem 
Reporter” and 4-page “Camp a 

Chemical News Release” is in the mails 
to you now. Exciting new developments! 
Write to have our representative call. 
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So said a camp ofhcial who ordered 
eight Old Town canvas canoes atter 
trying out other types. Another well 
known camp executive wrote: “Old 
Towns purchased in 1934 are still 
in good condition, despite heavy 
duty in rugged country.” They know 
from experience that Old Town 
builds ‘em best—to last for years 
and years. 

You'll find Old Town your shrewd- 
est canoe investment too! They re 
tough, yet easy to handle; stable, 
steady and quiet; resilient, and 
above all. economical to maintain. 
Old Town has been the favorite for 
6 years. 








Place your order now! Make sure 
you have Old Towns for your camp 
season. 

We also build flat-bottom boats, 
sailboats, boats for use with out- 
board motors and skiffs for rowing 
and motor use. Our variety of 
models will meet your watercraft 
needs. 

Old Town quality accessories: Pad 
dies, oars, slat back rests, mast 


seats, carrying yokes, cushions, etc. 


Write for Free Catalog. Address 
OLD TOWN CANOE COMPANY 
382 Fourth St. Old Town, Maine 
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ing to him or to her. For this rea- 
son on the job learning is faster 
and more effective than pre-camp 
learning. 

We have said that supervision is 
one of the most effective methods 
of training. However, here also, | 
must risk censure and go contrary 
to the trend. This method has not 
been successful in many camps be- 
cause a long time back someone 
sold us on the unit system. Unit or 
section heads were to supervise the 
counselors. The idea is sound ad- 
ministratively. Decentralization has 
many advantages but in reality su- 
pervision is not one of them be- 
cause most of us cannot obtain 
unit heads who are qualified to su- 
pervise, either because we can not 
afford them or because they do not 
exist. It is said that if you wish to 
teach a dog some tricks you must 
know more than the dog does. Many 
unit heads do not know substan- 
tially more than the counselors do, 
nor are they more mature. Second- 
ly, they do not know how to super- 
vise, which is a specific training 
skill. 

Consequently, we adopted an ad- 
ministrative structure and have re- 
lied upon it in many settings in spite 
of the fact that we have not been 
able to secure personnel appropriate 
to the structure to make it run at a 
high level of efficiency from a train- 
ing point of view. I think I would 
prefer to employ one senior super- 
visor, charged with the responsibil- 
ity of staff training, keep the de- 
centralized plan by using a senior 
counselor as my unit co-ordinator, 
and give up the idea of unit heads 
supervising staff. 


New Ideas in Training 

In the last few years some new 
ideas have been developed in train- 
ing and have proven themselves in 
industry and adult education. They 
might be used in pre-camp training 
or during the camp season. Those 
that I will mention all depend upon 
a few fundamental training princi- 
ples. 

|. Only the counselor can change 
his own performance. He must, 
therefore, be involved actively in 
the training process. 

2. Adults learn more readily 
through problem-solving exercises. 

3. Learning is accelerated if the 
problems discussed are significant 
to the learner. 














4. Aimless discussion is frustrat- 
ing. There must be guidance and 
direction by the trainer. 

5. Human relations skills require 
insight into one’s Own way of work- 
ing. 

6. The learners 
learn and change. 

7. All learning is accompanied 
by resistance to learning which is 
intensified by threat or fear. 

8. Effective learning requires the 
support of a small friendly group 
of colleagues. 

These principles imply that all 
Our personnel are committed to a 
common goal and that the goal is 
made explicit. They imply also that 
staff members experience satisfac- 
tion of their own personal needs. 
That means good interpersonal re- 
lationships; status given for doing 
a good job with campers and not 
for looks, apple polishing, athletic 
skill and so on; an atmosphere con- 
ducive to learning, with rewards 
based upon satisfaction from doing 
a good job accompanied by encour- 
agement and praise; and an oppor- 
tunity for shared leadership in a 
democratic setting. 

To summarize, then, the princi- 
ples of all such training require 
that the learner have access to 
ideas, attitude and modes of be- 
havior alternative to the ones he 
possesses; there must be a setting 
in which he can examine and test 
new ways; and he needs support 
and social success in experimenting 
with new forms of behavior before 
he can adopt them as his own. 

To clarify terms and concepts let 
us observe that training connotes 
“how to do a job” while education 
means something broader. Here we 
are talking about training counse- 
lors for a job. 

Use of Lectures 

While we are clarifying, let us 
settle another question. Does what 
we have said so far mean that one 
may never lecture to counselors? It 
does not. When the content consists 
of facts, procedures, and non-de- 
batable material it can be given as 
a lecture or in a written manual. It 
is more useful and acceptable and 
therefore learned more _ quickly 
when the learner wants and needs 
the information, but we are not 
throwing the “telling” method out 
completely. 

The methods that follow will be 
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Get ready .. 


Use the NRA program to 
popularize your camp! 





A RIFLE PROGRAM PROPERLY 
PLANNED CAN BE A MOST 
POPULAR, PROFITABLE HIT... 


It's easy and inexpensive to set up a SAFE 
using conventional 
matic .22 rifles or springtype air guns. And 
to do so will delight your campers—increase 


rifle range, 


enrollments, too! 


Sy 
i 
% 3% 

™ 


. Get set NOW ... 










Vail your $5 check today . . 


.22’s, pneu- 


Traditionally, boy and girl camp- 
ers alike “go” for the popular 
NRA summer camp shooting pro- 
gram. That’s because rifle shooting 
is a thrilling, stimulating sport in 
which partici- 
pate. 

Introduced back in 1926, more and 
more camp directors have come to 
regard the NRA shooting program 
“a must.” Last summer over 1100 
camps, (well over 100,000 boy and 
girl campers) participated. 


nearly anyone can 


Now is the time to get ready, to 
get set, to give your campers a 
chance to learn the fundamentals 
of safe gun handling. Only a small 
investment is required and the 
benefits are immeasurable. For ex- 
ample, the NRA program includes 
range construction plans, instruc- 
tor placement service, instruction 
manuals and camper handbooks, 
plus a 15-step series of qualifica- 
tion awards and competitive 
matches for campers. 


The cost ? Only $5.00 for all these 
services. Your NRA charter entitles 


your camp to these and many 
other important benefits. 
. kree Folder 


NATIONAL RIFLE ASS’N 


1601 Rhode Island Avenue, N. W., Washington 6, D.C. 





enrollments were $350 to $550. 22% over $550. 


That’s why 33% more camps advertised in PARENTS’ 
MAGAZINE in 1955 than in any other magazine. That’s why 
75% of camps advertising in 1954 renewed in 1955; why 68% 


Serves 1,675,000° families 
with 313 million children 


® EFFECTIVE MARCH 1956 

















PARENTS’ MAGAZINE gives you the only 100% families with chil- 
dren audience... your logical prospects. 
73% OF PARENTS’ mother-readers are 36 and under. PARENTS’ 
families have 1,675,000 children ages 5 to 17...natural camp ages. 
FAMILIES have special confidence in PARENTS’ personal investigation 
of camp advertisers... resulting in thousands of productive inquiries. 


PARENTS’ helps bring high-tuition enrollments. In 1954, 638% of 


of 1955 advertisers have been in PARENTS’ 5 years or more. 
And that’s why your camp belongs in PARENTS’! 


Josephine E. Chrenko, Director, School and Camp Dept. 


PARENTS’ MAGAZINE, S2 Vanderbilt Ave., New York 17, New York. 
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for Day and Boarding Camps 
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EDUCATIONAL INSURANCE 








~ 
Gg, 1930 .* 
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On p rryr® 


The PLAN that assures Your Camp’s Income 
but costs you nothing 








Your camp, whether day or boarding, should 
| have the benefit of this protection. The Tui- 
| tion Refund Plan refunds, through you, the 
| cost of lost time when sickness or accidents 
result in the loss of more than a week’s par- 
ticipation in camp activities —even in case 
of withdrawal. Closure due to epidemic is also 
covered by the Plan or may be purchased 
separately. This protection is paid for by the 
camper and costs the camp nothing. If your 
camp has an enrollment of fifty or more, of 
pre-school age or older, you may enjoy the 
security of this Plan. Find out all about it now. 
Write to us for complete information. 


kor Day or Boarding Camps 


Special Plans arranged for Camp Associations 


AWE rie 


INCORPORATED 


Se , vi ° 
Odueational Insurance nlevwviture 


141] Milk Street. BOSTON 9, Massachusetts 























Member of AMERICAN CAMPING ASSOCIATION 











Co. Inc. 









ROCHESTER 6, N.Y. COBOURG, ONT., CANADA 


















































described very briefly since each 
could profitably be the subject of 
an article by itself. 

Role Playing 

This is a training method that 1s 
both powerful and effective. In it 
the learning situation is enacted 
and methods of handling oneself in 
the situation are tried and evalu- 
ated. Then the new insights are 
tested. It has been abused by charl- 
atans who have thought that all 
there was to it was to put on a 
dramatic skit. In fact, it is a sensi- 
tive training tool and should be 
studied before attempting to use it. 
It is admirably suited to camp 
training. 

Case Study 

In this method a detailed narra- 
tive of a situation is given. The 
whole case is described. The train- 
ees are asked to analyze what hap- 
pened, to explain the behavior of 
the campers, to critically examine 
the work of the counselor and to 
suggest alternate ways of approach- 
ing the problem. 

The case might present a prob- 
lem without revealing the counse- 
lor’s action and the trainees may be 
asked what they would do. Alter- 
nate suggestions are examined and 
consequences explored. In_ this 
method, principles must be drawn 
from the discussion. Camp policy, 
procedures and routines can _ be 
taught at the same time from the 
Same case. The cases are written 
from your Own camp records and 
experiences. 

The Incident Method 

In this method, instead of giving 
a complete case, one sentence de- 
scribing an incident is given. For 
example, “When the cabin group 
left for the council ring, Joel re- 
fused to go saying that he was 
tired.”” The trainees must ask ques- 
tions of the person who knows the 
full story. This might be a more 
experienced counselor. The value 
of this method is that it helps train- 
ees develop a questioning approach 
to situations; they learn what ques- 
tions to ask and what to look for; 
and they get told what they want 
to know and not what we want to 
tell them. When they try to solve 
the problem they may find that 
they have not learned enough facts. 
This develops motivation to learn 
more. 

The trainee is stimulated to try to 
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get his bearings in the situation. 
He must get the facts and then 
sort out the key facts. He must de- 
termine what the question is in the 
incident. 

After many questions have been 
asked and facts gleaned, the train- 
ees are encouraged to summarize 
the situation. Then every one is 
asked to write what he believes to 
be the real question, a solution and 
his reasons, in 10 minutes. This 
prevents many from sitting back 
letting a few do the thinking and 
work. 

We then are ready to discuss. 
What are the possible decisions; 
what principles are involved? We 
examine all the actions, and conse- 
quences. How might the incident 
have been prevented? What is a 
good working hypothesis? 

The Observation Method 

Here I shall describe briefly a 
fascinating research project con- 
ducted by Dick McDonald of the 
Toronto Metropolitan YMCA, in 
which he demonstrated conclusively 
that counselor skill and behavior 
could be improved greatly in a 
short time. Mr. McDonald worked 
with four counselors during a camp 
season in a well known private 
camp. 

|. The counselors in discussion 
agreed upon the qualities a counse- 
lor should have and manifest. 

2. They devised a form to use 
when observing a counselor. 

3. They observed each other on 
the job and, in discussion, revised 
the form. 

4. Three and the trainee observed 
the fourth and all discussed what 
they saw and how it might be 
improved. This was done until each 
had been observed at least once. 

5. Four observed the trainer 
work with a group. This was dis- 
cussed and analyzed. 

6. Each asked to be observed 
around a situation that was a prob- 
lem to him and, after observations, 
possible solutions were discussed 
and the new ideas tried in later ses- 
sions with the campers. 

Improved staff means improved 
performance, and better camping. 
Camp management has not kept up 
with the trend in other enterprises 
to improve and increase personnel 
training. It is good business and 
pays many different kinds of divi- 
dends. 


As American As Tom Sawyer! 


Why Wrist Rocket Target 
Shooting Belongs In Your 
Camp Program 


/ liad 
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Picture above shows scout range at Camp Cedars, Neb. 


This new action target plus our new type sling shot now makes sling shot 
target shooting equal to archery and riflery as a camp activity “Crackit’’” 
gives one all the thrills of archery yet costs only a fraction as much. 


The coordination and shooting skill acquired in ‘’Crackit’’ ts carried over 
into other sports. This sport gives the boys and girls a chance to learn safety 
and handling technique the easiest way possible. As an introduction to archery 
and riflery it’s a natural. 


By starting the youngsters off properly in this fascinating sport they learn 
a lesson that will last a lifetime. The thrill of organized range shooting and 
the safety learned will make random undisciplined shooting seem mighty 
unattractive 


“Crackit’’ will broaden your camp program with a wanted activity 
know a boy who didn't love to shoot a sling shot?) 


(Ever 
No expensive range needed. No extras to buy. Official 
wrist rocket Association Marksmanship awards furnished free 


INEXPENSIVE $3.60 per shooting position original 
Low upkeep, about 3¢ per shooting position per 


first 


cost. day 
FREE! Write for brochure on how to run a successful 
Rocket Target Camp Program and information on special 
ductory package offer 

"Wrist Rocket Target Shooting 


_ 


Wri t 


ner 


a 


a 
AUNDERS —~— (7 
larget Co. ~ 


COLUMBUS. NEBRASKA 
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| BROWNLEE 


Sectional 


LOG CAMP BUILDINGS * 


Easy to Erect, 
Saving Labor Cost 





Shipped in sections, with 
doors and windows installed; 
easy to erect. White cedar 


logs, pre-treated. Impervious to moisture. Termite resistant. Factory caulked .. . 
windproof. Kiln-dried splines. Send for catalog showing a typical lodge. 





UNIVERSAL HOMES, INC. 
3502 GUARDIAN BLDG. DETROIT 26, MICH. 


Write for 





CATALOG 
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By Ray E. Bassett 
Building Project Director 
90 
AS OF JANUARY 17, 1956, near fort and = generous response mean hope that ACA Members will visit 
ly 600) subscriptions, totaling “M1,- that the new Headquarters service the new Fleadquarters 
038.19 or 68% of our goal. have been center is considered a worthwhile en- We still need about $19,000 to 
& . 
received. Several of these subscrip- deavor. We sincerely believe that this reach our goal. If you haven't sent 
tions are from camps, representing new facility will help strengthen and In your subscription, we urge you t 
many contributing Campers and staff, unify \( A, so that the camping field do so right away or bring it with you 80 
which brings the total number of con- can be served more adequately. We to the National Convention. 
tributors to well over 1,000. 
We congratulate nine more Sec- 
tions which got unde r way rene yew" —_ From Camps, Individuals, Businesses and Other 
pai eg stn curing me “a vate Treasury Section Percent of quota subscribed to date 
carly January. Now only 5 Sections Connietinns Quota 0 20 40 60 80 100 
remain in the zero list, and 10 Sec . 
. re . their Sec- REGION | $ 6,610.00 ——————-——~—--—-—-~—~—~—~. 103%, 70 
tions have not as yet made their Se > seein te “ | > rope 
¢ wa i I” OI nae 
tion contribution. We hope to hear > 1,000.00 New Englan > 0,010. 103 
from them prior to the National REGION II 14,850.00 —--——— 32% 
( onvention. 200.00 ( apitol 810.00 —-~ 
, ‘2 ¢ io - 7 ws 
New England and New York have Central Penna. 310.00 
anttens Gleetn nec Delaware 210.00 
een the most active Sections since ‘ , . 
Le Met + A | 200.00 Eastern Penna 2,390.00 ——- 
December 20th, when the January 150.00 M r | <2) (\) 
(CAMPING MAGAZINE. statistics were - ERE y Cee _— aia 60 
1 4 al] 315.00 New Jersey Ee 
reported. \\ isconsin still iCaGs <All ) 7 aP : 
eae ns tte ‘th 193% 1,200.00 New York 6.040.00 
sections percentage-wise with : . 
a wee St] Upstate N. ¥ 1480.00 —.—.....- 
of its quota subscribed. St. Louis, d geecnees " 
oC: wihecti » $1. Virginia 710.00 - 
with 135%, is now collecting a $l, W V; | <0) (\) 
sac : rini: 250.00 ———--—~— 
000-$1,500 additional tund = trom ; | est a t 
- od Lo 5 oN] 500.00 Western Penna 1360.00 —— 
friends as a memorial to the late | 
* ) 7 my ) > 
Wyman 300.00 Recion IT] Ps 33% se 
- 4 . ian 200.00 Central Ohio 400.00 
A chart otf leading sections 18 as - 
Sl 700.00 Indiana 1,300.00 — Ee en 
OLIOWS : 
ae 100.00 Kentucky 390.00 —— 
f OT . ‘ a 
200.00 Lake Erie 1,570.00 -— 
— 1,000.00 Michigan 3,120.00 —-—~— 
Wisconsin 193% 100.00 Ohio Valley 500.00 - 
st. Louis ae Recon IV a 34% 
hicago 107A Florida 750.00 - 
New England 1054 25.00 Gulf Coast 540.00 - 
Colorado _ 100.00 Southeastern 1,520.00 
ee QO nt a : 
Indiana . nes 125.00 Tenn. Valley 830.00 
New Jersey 80% 100.00 Tri-State 500.00 ——~ 
T¢’ Averag OS . 
Nat'l. Average REGION \ ee 89% 
| 1,000.00 Chicago 3,530.00 —-—-—————~—~ -~~~—~—~~. 109% 
The New York Section has just 150.00 Iowa 1,060.00 ———~—. 
gotten their campaign underway with 1,000.00 Minnesota 2 230.00 ———— 
a fine organization and we have rea- 500.00 Missouri Valley 1500.00 —— 
son to expect big things trom them 50.00 Nebraska 450.00 — 
We also hear go d news trom man) 1.000.00 Saint Louis 1.480.00 - ——. 195% 
other Sections ot their plans and pos- 1000.00 Wisconsin lS SA TELE 193% 
sibilities— trom Eastern and V estern ——— 2690.00 —-—--- asi 
Penn., some Western Sections, Michi- 100.00 Colorado aa CS 
gan and Minnesota. In fact, we are , 100.00 Oklahoma 4200) — 
expecting good returns from all of 100.00 Southeast Texas 630.00 - 
the Sections by Convention time. 250.00 Southwest Texas 960.00 —~ 
We are aiming toward completing Decene VIi 6,640.00 ——- _ 
our campaign during the National Col Gem. Valles 40000 —~ 
(Convention in Detroit, February 15- 200.00 a ; 70) (1) 
18. We hope you will be there to Hown;: 150.00 
help us celebrate a real victory. Upon 25.00 Inland Empire 60) 1) 10 
arrival, please contact our Building 140.00 Northern Cal 120000 
Project booth and offer to help out 150.00 Oregon 0000 «....... 
for a few hours, as needed, in man- San Diego 5000 —~ 
ning the booth during the Conven- 500.00 Southern Cal. 271000 ——~ 
aOn. Western Wash. 560.00 - 
It is a real accomplishment to have “ we 
~ : $12,780.00 Tora. 54.320.00 
progressed to 68% of our $60,000 sits $54,320. TOTAL $41,038.19 
goal by January 17th. This united ef- GRAND TOTAL $53,818.19 
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CAMP FOUNDERS 


(Contributions and pledges of $500 or over) 


Camp Kehonka—1902 \dirondack Woodcraft Camps 


1926 


Robert J. and Emma L. Delahanty 
Camp Monomoy—Camp Wono 


PATRON SHAREHOLDERS 


(Contributions and pledges of $500 or over) 
Greaton 

Harry Nissen 
Camp Hillsboro, formerly 


LOYALTY SHAREHOLDERS 


(Contributions and pledges of $200 to $500) 
Hilker 


Silver Lake Camp 


brotherhood Mutual Life Ins. Co Edward F. 
Jerald B. Newton 


| 7 ysse-N issen 


\Irs. Ruth Becker Kathryn Curtis and Bletsch Co. 


Riley Memorial Assoc. Vermont 


*Camp Bryn Afon Camp Horseshoe *\argaret Milliken 
*Burr Oaks Camp Camp Idlewild Minne-Wonka Lodge 
Reynold Carlson Camp Indianola Mr. & Mrs. Donald B 
Camp Charlevoix Camp Interlaken of the Mitchell 
Cheley Colorado Campers Pines Mobile Photo Service 
Cleary’s Milk & Ice Cream *lowa 4-H Camping Center amp Moy-mo-da-yo 
Co. Ruth Isserman ‘amp Nahelu—Campers 
*Eli & Bessie Cohen Helen James ‘oni Nichols 


a be _ 
—- 


George 
Camp Mishawaka—1910 


Foundation 
*Marjorie Cooper 
Camp Lawrence Cory 
|]. S. Coverdale 
*William V. Dworski 
Camp Elektor 
Camp Foley 
Mary V. Farnum 
(;ager’s Handicraft 
*Mary & Howard Galloway 
Garden City Envelope Co. 
General Presidency 


*Jayson Camps 
Jewish Big Bros. 
of L, A. 
Dr. Johnson’s Camps 
(amp Kabeyun 
Camp Kawaga for Boys 
Darwin P. Kingsley 
Camp Kinni Kinnic 
Wes H. Klusmann 
Camp Lake Hubert 
for Girls 
Mr. & Mrs. Robert Lechner 


A SSOC. 


amp Nicolet for Girls 
‘amp Nissokona 

Camp Ohiyesa 

North Star Camp for Boys 
Camp O-At-Ka 

Sister David Oleary 

Fritz Orr Enterprises Inc. 
Camp Osoha 
Mr. & Mrs. 
John C. Paige Co. 
*Parents’ Magazine 
Clinton DeWitt Park 


—_ 


Elmer F. Ott 
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Mr. and Mrs. Edward Frank H. Cheley Marjorie Camp and Camp Treetops 
Leeds Gulick Cheley Colorado Camps Barbara Ellen Joy Helen L. Haskell) 
The Aloha Camps—1905 1921 founders, The Joy Camps 
Laura I. Mattoon *William H, Abbott Rev. Frank L. Breen 


Kast Bay Camp 


* Green 


Camp Nebagamon Scholarship lund 
Standard Steel Products Mfg. Co. 


B. A. Railton Co. 


Accident Ins. Co. 


Higham, Neilson, Whitridge & Reid, Inc. *Kellogg Co 
ONE HUNDRED CLUB SHAREHOLDERS 
(Contributions and pledges of $100 to $200) 
Edith Alderman (atherine T. Hammett George G. Lorentz Richman 
Kay E. Bassett (amp Hantesa Abraham Mandelstam, M.A. *Otto K. Rosahn 
Becker Meat & Alfred ©. Harrison (amp Manito-wish Ella Ross 
Provision Co. Camp Hayo-Went-Ha Mark Twain Camp Saginaw— 
Mrs. Richard Beckhard Camp Hayo-Went-Ha Adventure Camp Campers and Staff 
Mr. & Mrs. Frank Bell Campers Lillian kK. Marshall St. John’s Camps 
Camp Blazing Trail Esther M. Hecht Charlotte L. Mendes Miss Ann Sax 
Brown Ledge Camp *Honey Rock Camp Stanley J. Michaels Camp Sea Gull 


Ad Seidel & Son, Inc. 
Camp Sequoyah 

L. B. Sharp — Outdoor 

Education Assoc. 

Carrie F. Sinn 
Elizabeth B. Spear 
Sunshine Valley Camp 
Herb and Dee Sweet 
Teela- Wooket 

Camp Thunderbird 
Camp Thunderbird 

Campers 

*Herbert H. Twining 
*Kdna Wasserman 
*Nathan Wasserman 
*LL. Matthews Werner 
Camp Westminster 
*Whispering Pine 

Camps, Inc. 
*Wiggins Ozark Camp 


YWMIA *Mr. & Mrs. Arnold M. Jennie Purvin Mrs. Helen W. Wilens 
J. Halsey ae Lehman Hugh & Audrey Ransom Camp Woodland 

Mary W. Gwynn Camp Lincoln for Boys *Red Book Camp Dept. Camp Wyanoke for Boys 
*Denotes names added since December 15 Mr. & Mrs. Aaron L. Camp Yonahlossee 






SS 
























Names of other subscribers may be found beginning on page 52. 
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THE TRADITIONAL LEADER 


IN COMPLETE AND PROGRESSIVE 





CAMP AND SCHOOL QUTFITTING 


The Camp Shop, Inc. 


550 FirtrH AVENUE 

New York 26, N.Y. 

<THE CAnip <HOPne : 
ce SSS ... Providing a delightful 


atmosphere for comfortable shopping. 























spring-fed water 


doesn't mean safe water 














_....Chlorinated water does 


Protect your camp investment 
by protecting your camp’s water 


\ 
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No matter how clear and clean water looks ... if 


it’s not chlorinated it’s fair game at any time for disease- 
bearing bacteria. 














Chlorination of your drinking supply and your 
swimming pool — with Wallace & Tiernan proven equip- 
ment — ensures water safety ... is approved by health 
authorities everywhere. 

Dependable W &T chlorination equipment... 
backed by our nationwide service organization and 40 years 


of experience . . . serves thousands of camps throughout the 
country. 








Write today for information on how it can serve YOU. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 
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International Committee 


Proposes Leader Exchange 


Henry Ollendorff, newly appoint- 
ed Chairman of ACA’s Committee 
on International Camping, has pro- 
posed a very concrete world-wide 
project, designed to bring youth 
and camp leaders from foreign 
countries to the United States. 

It is hoped the project can be- 
gin the summer of 1957, under the 
sponsorship of ACA. It will be pat- 
terned after the project of the 
Neighborhood Settlement Associa- 
tion of Cleveland, Ohio, a member 


of ACA, which will have a pilot 
project this summer. 

Mr. Ollendorff has called a meet- 
ing of his committee on Friday, 
February 17th, during the National 
Convention. Each Section has been 
urged to send one or several mem- 
bers to the meeting. 

Individuals who may wish to add 
their support to the project may 
contact Mr. Ollendorff at 2123 E. 
9th St., Room 410, Cleveland 15, 
Ohio. 





Binders Available 
for Camping Magazine 

Through the efforts of ACA and 
its Publications Committee, bind- 
ers are now available for holding a 
two years’ supply of CAMPING MAG- 
AZINE. The binders are made with 
an attractive leatherette cover, with 
gold lettering on front and back- 
bone. 

Each copy of the magazine Is in- 
serted separately in the _ binder, 
can be readily removed for use, and 
then put back. It is hoped the bind- 
ers will enable camp directors to 
keep the magazine in good condi- 
tion and of easy access in camp or 
office libraries. 


The binders are available from 
ACA, Bradford Woods, Martins- 
ville, Ind. for $3.00. 
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This year, the Canadian 
Camping Association’s An- 
nual Conference will be held 
on March 2 and 3, 1956, at 
the Royal York Hotel, To- 
ronto. 

Members of the Canadian 
Camping Association, who at- 
tend ACA Conferences, al- 
ways receive such a warm 
welcome that we would like 
to reciprocate by inviting 
ACA members to sample Ca- 
nadian hospitality and enjoy 
the workshops and discussion 
groups at this, Canada’s larg- 





Canada Beckons Camp Leaders 


est gathering of camping peo- 
ple. 

Site of the Conference, the 
luxurious Royal York Hotel, 
is the largest hotel in the 
British Commonwealth. Res- 
ervations, however, should be 


made soon through Barry 
Lowes, Canadian Camping 
Association, 170 Bloor St., 


W., Toronto 5, Canada, as 
several other conferences take 
place there on the same dates. 


—Canadian Camping 
Association 
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anew service 
for counselors 


A series of free folders about behav- 
ior problems of camp-age children, 
written by a prominent child psychol- 
ogist . . . concerning the handling of 
nervous children, shy ones, bullies, 
etc. Write today for copies for your 
counselors. 


for campers... 


Flexible, low-cost Medical Expense 
Plans paying benefits for accidents 
and sickness, accidental death, dis- 
memberment and polio. Resident and 
Day camp plans. Travel disability 
covered. All staff members protected. 
Fee-Refund Plans available. 


for directors... 


Excellent parent-camp relations! 
Peace-of-mind. Fing@ncial protection 
of your camp investment! Confidence 
in you... on the part of our health- 
conscious public. Write for full in- 
formation. 






Pree ta You 
Full-color SAFETY 
POSTERS. Just the 
thing for your camp 
buildings and area. 


@ eee @ EDUCATORS MUTUAL'S SERVICE STARTS WITH CAMP EDUCATIONAL & SAFETY MATERIAL AND CONTINUES WITH PROMPT, 





= 
Educators 


Mutual Insurance Company — 


Lancaster, Pa 











' : 
i E. A. Kenney, Special Risk Div. | 
' 14S. Wycombe Ave., Lansdowne, Pa. i 
Please send me FREE, with ne obligation, 

i your SAFETY POSTERS (—] CHILD PSYCHOL- 1 
{ OGY FOLDERS [) | 
I Name i 
E srreer ; 
i 

5 CITY. t 
—_ =e ae ee ee ee ee ee ee ee ee oe ee oe = 

39 
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PORTABLE 


ERVoI}) 


Ws Taltit; Mee ky ites: 


HOT FOOD, SOUP and 
COFFEE CARRIERS 


BEGIN WHERE COOKING 
KETTLES AND COFFEE | 
URNS LEAVE OFF . 


DIRECTORS / 


Cut your operating 
budget with AerVoiDs. 
Save Labor! Save Money! 


Save time. Expedite your feed- 
ing operations with AerVoiD 
Portable Vacuum Insulated hot 
food, soup and coffee carriers. 


Cook meals hours in advance 
of service like institutions do. 
Store in AerVoiDs. Release 
kitchen help for other duties. 
Eliminate much last-minute meal- 
hour rush. Release cooking 
equipment for further produc- 
tion. 
AerVoiDs portability makes it 
possible to transport hot foods 
and liquids for field activities 
even miles from your kitchens 
. and have them Hot when 
you re ready to serve, IN- 


DOORS OR OUTDOORS! 


AerVoiDs vacuum insulation keeps cold 
foods cold as well as hot foods hot 
. . « SAVES ICE! 


Variety of sizes to service a few or 
hundreds. No installation . . . ready 
for service as soon ay unpacked. Highly 
sanitary . - made entirely of stain- 
less steel. Built-in durability to stand 
up under rough usage. 


Thousands in daily service from coast 
to coast amongst institutions, hospitals, 
industrial plants, schools, caterers, 
many large government and commer- 
cial feeding operations. 


Write for illustrated catalog circular 
“CM” and low factory-to-camp prices. 


VACUUM CAN COMPANY 
19 SOUTH HOYNE AVENUE 


CHICAGO 12 ILLINOIS 
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Adult Education Assoc. 
Publishes Pamphlets 


Three new pamphlets for teach- 
ers and leaders of adult groups 
have been published by the Adult 
Education Association of the 
U. S. A. This second set in the 
AEA’s Leadership Pamphlet Series 
deals with: 

Understanding How Groups 
Work, How to Teach Adults, and 
How to Use Role Playing and 
Other Tools for Learning. 

Previous pamphlets published by 
the AEA include How to Lead Dis- 
cussions, Planning Better Programs, 
and Taking Action in the Commu- 
nity. 

All pamphlets are available from 
the Adult Education Association, 
744 N. Wabash Ave., Chicago 11, 
Ill. They cost 60¢ each, any two 
for $1.00, and 40¢ each for three 
to 24 copies. 


Girl Scout Week Set at 
March 11 to 17 

March 12 denotes the 44th 
Birthday of the Girl Scouts of the 
U.S.A., and it falls within the week 
of March 11 to 17, which has been 
designated Girl Scout Week for 
1956. 

The days of the week have been 
called “Seven Service Days,” and 
each will emphasize some phase of 
the fun and philosophy of Girl 
Scouting. Leading off with Girl 
Scout Sunday, the balance of the 
week will be known as Homemak- 
ing Monday, Citizenship Tuesday, 
Health and Safety Wednesday, In- 
ternational Friendship Thursday, 
Arts and Crafts Friday and Out- 
of-Doors Saturday. 


ACA Listed in 
Government Bulletin 

The American Camping Associa- 
tion has been included in Part 4 
of the Education Directory, pub- 
lished by the Office of Education 
of the U. S. Department of Health, 
Education, and Welfare. Part 4 lists 
Education Associations. Thus ACA 
has been recognized as an educa- 
tional association. 

ACA is listed among the na- 
tional and regional associations. In 
addition to the name, the president’s 
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do it the 
easy way with 


TRIPPEROOS! 


Everytime a waterproof food packet for out 
of-camp meals is desired. 

TASTY, CONVENIENT, ECONOMICAL. Each 
Tripperoo serves 4 hungry campers WELL! 
Just add water cook over fire. Saves 
trouble of repackaging from kitchen stock 
Over 20 menu favorites including Egg Pan 
cake, Chili Con Carne, Sweet Milk Cocoa 
Spaghetti-Tomato Dinner. Send for prices now 


Tripperoo Department 


HILKER & BLETSCH CO. 
614 W. Hubbard St., Chicago 10, Ill. 


Quality Food Manufacturers since 1891 





Imagine a circle of influence like this: 





SELECTIVITY 
through 


Harpers aso “Adlantic 


AITAGA 


8 
Us, 5s\ON® 


Fi mess prore 
SO * 


epucATion 


nity 
MMU; 


These are the areas which Harper 
Atlantic readers virtually control in 
their communities. Where their chil 
dren go to camp, other people's chil 
dren follow. 


Write for advertising rates and 
closing dates to Adele Wallace, 
Camp Department 


HARPER-ATLANTIC SALES, INC. 
49 East 33rd Street, New York 16, N. Y. 
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and secretary’s names are included, 
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x-acto 
knives & tools 
for every handicraft 





wooD 
CARVING 
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LEATHER 






Send for FREE Catalog 


on letterhead 


“Laughing Loon” 
DIVING BOARDS 


and 
Water Sports Equipment 


Illustrated above is one of the 
action-tested “Laughing Loon” div- 
ing boards designed especially for 
outdoor use. Meets standard speci- 
fications, is moderately priced and 
built to stand the hardest usage. 


Other “Laughing Loon” tested and 
guaranteed water sports equip- 
ment includes “Build It Yourself” 
demountable steel piers, pool and 
float ladders, floats, etc. 


Write for FREE 
Water Sports Catalog 


HUSSEY MFG. CO., INC. 
569 R.R. Ave., North Berwick, Me. 


Also mfrs. of Roll-Out Gym Seats, Portable 
and Permanent Steel Bleachers and Grand- 
stands. 
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as well as mention of ACA’s offi- 
cial publication. 

The booklet, which also contains 
state associations, foundations, re- 
ligious organizations and interna- 
tional organizations, is available for 
25¢ from the Superintendent of 
Documents, U. S. Gov't. Printing 
Office, Washington 25, D. C. 


Membership 


Viemos 


RG 


What a lift the convention will give 
our membership. How about your 
section? 


Camp Fire Girls to 
Celebrate 46th Birthday 


“Plant Seeds . Reap Friend- 
ship!” is the slogan for the 1956 
National Birthday Project adopted 
by the Camp Fire Girls, Inc. In 
keeping with their motto “Give 
Service,’ Camp Fire Girls will 
send packets of seeds to several 
countries in the Far East. 

Seeds such as cabbage, beans, 
peas, tomatoes, onion and corn 
will be packed by Camp Fire Girls 
and shipped to Burma, Ceylon, 
East Pakistan and the Philippines. 
Each bag of seeds will carry the 
message, “Friendly greetings from 
the Camp Fire Girls of the United 
States.” 

March 11-18 has been designat- 
ed Birthday Week for the Camp 
Fire Girls. 

















For your Riflery Program 


hi eee < Order ky 
Number: 
A-1, A-3 


@ or A-18 


$7.00 


per 
p 5 1,000 


as 


A-1 50-FT. JUNIOR SINGLE BULL 


y a { ’ 
Used in early stages of jumior qualifica 
tion course and tor practice vith 

22 rim-fire rifle at 50. 2 to 10 count. 


mie 


SIZE , x 


A-3 15-FT. JUNIOR SINGLE BULL 


Used in early stages of jumior qualifica 


” 
QO I 
I /4 


tion course and tor practice with any 
“spring-type’” ar rifle at 15. 4 to IW 
gait mae Orv 
count. Size / xX 9% . 
A-18 25-FT. JUNIOR SINGLE BULL 
Used in early stages of jumior qualinca 


tion course and for practice with any 
“pneumatic-type” air rifle at 25.2 to 1 





count. Size 7” x 9%" 

re e | Order by 

| Number: 
@ @ oa 

| $7.00 


| Oi 


} 

6 A-13 

| $15.00 

| - per 

| 1000 

a acne 

A-2 50-FT. JUNIOR 5-BULL 

Used in advance stages of yumior qualihca 
tions and for practice with any .22 rim 
jire rifle at 50°. 5 to 10 count. Size 7” x 
gy”. 


A-13 15-FT. JUNIOR 5-BULL 


Used in advance stages of yumior qualifica- 

tions and for practice with any “spring 
’* ~ . 

type alr rifle at 15. 6 to 10 count. Size 


~~ siz. 

A-19 25-FT. JUNIOR 5-BULL 
Used in advance stages of jumior qualifica 
tions and for practice with any “pneu 


9 , of - 
matic-type” air rifle at 25.5 to 10 count. 
mer Ai 


Size 7 x 9% 
New! “BUSTIBLE” BULLSEYES 
THEY SHATTER WHEN HIT 

$10.00 per 1000 
A Real BUSTIBLE 


ie aa | ay Bullseye Target 
r) Black moulded plastic, 
>. -\ | 14%" dia. they shattes 

> as y Lica 
er when hit by air. rifle 
“9 uo \) or any .22. Easy to 


4 \ hang. Folder ot sug- 
J | \ gested games in each 
carton. 


All prices ave F.O.B. Washington 


Special: 20% Discount 
to Camps 


NATIONAL TARGET CO., INC. 


1255 25th ST.,N.W. WASH. D.C. 














BUNK BEDS 
COTS - MATTRESSES 


We Have Them 
At the Price You Want 
50 
xx 


No. 6872 
Bunk-Bed 





Can be Used Singly 


For Complete Information 
Write to 


ACME WHOLESALERS 


430 Cass Detroit 26, Mich. 

















Clogged Drains? 


| | 
Saves Torn-up 
Plumbing 


HYDRAULIC WATER RAM 


(Can pay for itself in one application) 


Enjoy 30 Day FREE TRIAL! 


Saves on Out- 
side Help 


No chemicals, no snakes, no electric 
cables, no pushing through, no costly 
excavations or pipe replacements. 
Uses IMPACT—a basic scientific princi- 
ple of POSITIVE HYDRAULIC POWER. 
Works 
sinks, 
pipe. 
Thousands used in apartment, houses, 
institutions, Government agencies, 
schools and camps. 

Prove it to yourself! We accept orders 
subject to 30 days trial. 


perfectly on clogged toilets, 
sewers etc. Services up to 6” 


Write for Free Details 
HYDRAULIC MANUFACTURING 
COMPANY 
614 West Taft Avenue 


Bridgeport 4, Connecticut 





| 








Sections Hold 
Midwinter Meetings 
REGION 2 


Topic of the evening for the 
January meeting of the New York 
Section was “Camping for Counse- 
lors.” A panel of four experts pre- 
sented their views on the subject. 

“What Camp Visit Reports Re- 
vealed about Personnel” was the 
topic led by Howard Lilienthal; 
Fanchon Hamilton discussed “Good 
Counselors Make Good Camps;” 
“Counselors are Human, too” was 
presided over by Hubert Mott; and 
Matthew Penn spoke on “Career 
Planning through Camping.” 

The Section is once again spon- 
soring a Counselor Placement Bur- 
eau for its members. 


New Jersey Section was privi- 
leged to hear Dr. Lloyd Sharp as 
speaker at its January meeting, held 
in Newark. Dr. Sharp’s topic was 
“Trends in Outdoor Education.” 


Eastern Pennsylvania Section 
held two identical meetings on Jan- 
uary 12, one in the morning and 
another in the evening. Camp 
Building and Architecture Trends 
was the topic under discussion. 

Jack Stumpf, Len Ferguson and 
John Sweet served as resource peo- 


ple. 


Western Pennsylvania Section 
presented F. Carlyle Roberts, Jr., 
as speaker at its January meeting. 
Mr. Roberts was director of the 
courses in camp sanitation co-spon- 
sored by the Section. 

Mr. Roberts offered helpful ad- 
vice on the services of the Depart- 
ment of Health and new ideas on 
sewage, garbage and refuse dis- 
posal. 

The Day Camping Committee of 
the Western Pennsylvania Section 
will hold a one-day institute on ad- 
ministrative problems related to day 
camping. Date for the meeting has 
been set at Saturday, February 25. 


REGION 5 


Wisconsin Section met on Janu- 
ary 20 at the headquarters of O. R. 
Pieper Company, Milwaukee. After 
a tour of the facilities of the com- 
pany, members conducted a panel 





BOOTH 93 


In Attendance 
GERARD BENDIX 
THOMAS BOROWIK 
CHARLES OWENS 


PENNANTS 
T-SHIRTS 
EMBLEMS 
BUTTONS 


, Inc. 


341 E. 109 St. 
N.Y. 29, N.Y. 


LE 4-7660 











TENTS — FLYS — TARPAULINS 
Sleeping Bags Air Mattresses 
Gasoline Stoves and Lanterns Rope 
— Knapsacks Flashlites Poles 
and Stakes. 
Assembly Tents New - Used - Rentals 
Write kor bree Camp 
@® Wholesale Prices 


(jin 


Outfitting ( atalog 
R LAACKE C0 1020 W. Walnut St. 
° * Milwaukee 5, Wis. 











AVENARIUS 
CARBOLINEUM 


| Reg. U.S. Pat. Off. 
/WOOD STAIN — a “ 
Beautiful rustic 
| brown. 


| WOOD PRESERVER 
|—Adds years to life 
|of wood exposed to 
| rot. 


| TERMITE STOPPER 
Repels insects 








Apply anywhere—brush, spray or quick dip 
—no pressure needed. Over four times 
richer than creosote in wood preserving oils 


CARBOLINEUM WOOD PRESERVING CO. 
Dept. C, MILWAUKEE 3, WIS. 








INDIAN CRAFT 


Send for 36 Page Illustrated Catalog 


| Supplies Kits, 


‘for all Beads, 


Indian =. Feathers, 


Craft Books, 


Work Leather 


GREY OWL INDIAN CRAFT CO. 
4518 SEVENTH AVENUE 
BROOKLYN 20, N. Y. 

GE 6-3287 
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on “Food Management and Rec- 
ords.”” 

Buzz sessions on pertinent ACA 
projects, including the proposed 
Day Camp Standards, and a buffet 
supper given by the Pieper Com- 


pany preceded an evening Business 
Meeting and Program. 
The January meeting of the 


Chicago Section was divided into 
two parts. The first on “Stretching 
your Camp Dollar,” covered such 
particulars as cutting food costs, 
savings in purchasing equipment 
and lowering maintenance costs. 

The second facet dealt with pro- 
gram planning, with particular em- 
phasis on how to get campers to 
participate in program planning. 

A new idea for bringing some 
recognition to ACA and the camp- 
ing movement, as well as some rev- 
enue to the Section, is being used 
by the Chicago Section. On Febru- 
ary 18, they will sponsor a double- 
header basketball game at the Chi- 
cago Stadium. Four of the nation’s 
top college cage teams will com- 
pete on the program. 


The Camping Association will 
receive one-third of the amount 
of money realized by the sale of 





At Detroit- Be Sure To See The 
NEW CAMP MODEL 
MINUTEMAN RESUSCITATOR® 





More and more camps are insist- 
ing on the extra protection at 
their waterfront which goes with 
this modern, medically accepted 
automatic resuscitator. It is valu- 
able not only in drowning but 
in heart attacks, coughing spells, 
heat strokes, choking and any 
other respiratory emergencies. 


Write today for literature or 
demonstration. 


£ 
STEPHENSG x 


eeu 














NEW JERSEY 








| 
| 
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tickets to the its 
members. 

“Spiritual Values in Camping” 
was the topic at the January meet- 
ing of the Minnesota Section. The 
evening discussion was preceded by 
a dinner. 

Moderator for the evening was 
Max Karl, Executive Secretary of 
the National Council of Christians 
and Jews. Participants on the panel 
were Robert Schmid, Charles Gold- 
berg, Bob McKinley and Harriet 
Miller. 


sold by 


game 


The Capitol Section, meeting 
Washington, D. C. on January 5, 
heard an interesting and informa- 
tive talk on “Telling Your Story 
Through Printing.” Guest speaker 


was Howard P. Galloway, Editor 
and Publisher of Camping Maga- 
zine. 





Pictured at recent of 


meeting 
ACA’s Capitol Section: standing, 


left to right, Andrew Murphy, 
Boy Scouts, Program Chairman; 
George Green, Family and Chil- 
dren Services, Treasurer; seated, 
Fred Carl, YMCA, President; 
and Howard Galloway, Editor of 
Camping Magazine, guest 
speaker. 


The first issue of the Capitol 
Section Bulletin was published on 
January 1. The Bulletin, which will 
be published every two months, is 
distributed to all Capitol Section 
members and interested non-mem- 
bers. Editor is Betty H. Collins, 
Rockwood, National Girl Scout 
Camp. | 

The Capitol Section and the 
Maryland Section (Baltimore) will 
sponsor their joint Annual Counse- 
lor Training Weekend May 4-6 at 
Camp Letts, Washington Y.M.C.A. 

















INDIAN 


PORTABLE FIRE PUMPS 
Are A Camp's-Best Fire 
Insurance Policy! 





All Seams ars 
Electric Weld 
no leak 
Pump 
throws 30 ft. 


oT 
nozzle adjusts 


eA 
—F yfor spray 


Strongly built 
lasts for 
years 


“Choice for Quality 
the World Over” 


USES ONLY CLEAR WATER 


Protect property guard lives with the 
equipment preferred by forest rangers and 


fire depts. Back-pack INDIANS have been 
used for years by leading camps every 
where. Camp directors say they are “worth 
their weight in gold.’ Don’t take chances 

a ten minute fire could wipe out a life- 


time’s investment. 


Send for circular on Write for Cata- 
our INDIAN DRINK- log describing 

NG WATER & INDIANS and 
SUPPLY TANK how they can 
Dozens of uses in ‘ave your camp 
every camp. Portable. from the disas 
5 gal. capacity. Push ter of fire. 
button faucet. 





D. B. SMITH & CO. 


“Established 1888" 
417 MAIN ST. ‘th iler- ay an, fe @ 




















ON A DEPENDABLE 
SOURCE FOR 
CRAFT MATERIALS 


MAGNUS CRAFT MATERIALS 


New York 13, N. Y. 
Since 1912 


108 Franklin St. 








At Home... 


at our new address 


American Camping Assn. 
Bradford Woods, 
Martinsville, Indiana 


Come see us soon! 


ee et tt tit 
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For Nuisance Insect Control 
in Camps 


TIFA has been used successfully for more than 
I] years in community fly and mosquito program 


TIFA insecticidal tog gets a kill where other 
methods tail! That’s why hundreds of modern 
camps depend upon it... to rid their premises 
of flies, gnats, mosquitoes and all insects. TIFA 
was first in the field and conclusive tests have 


proved it best! 


Write for full information now, and be ready 


to keep your campers happy, well, and on your 


rolls the entire season. 


, Sie, 
ia\ | 


TODD INSECTICIDAL FOG APPLICATOR 
Carrying Underwriters’ Listing Seal 


Write for carctdar and list of dealers. 
PRODUCTS DIVISION 


TODD SHIPYARDS CORPORATION 


Headquarters: Columbia & Halleck Streets, Brooklyn 31, N. Y. 
Plant: Green’s Bayou, Houston 15, Texas 




















LEATHERCRAFT 


OUR FACTORY-TO-YOU SERVICE HAS 
OFFERED THE BEST IN LEATHERCRAFT 
AT SUBSTANTIAL SAVINGS SINCE 1933 


We carry in stock a full line of leathers, leathercraft 
materials and accessories, link leather and plastic belt 
kits, pre-punched and non-punched leathercraft kits, 
economy projects for camp programs. All orders ship- 
ped the same day received. Free catalogue. 





Our all-leather beanie kit with your camp name 
imprinted is only 23¢ each in four dozen lots. 
(Sample with your imprint—50¢) 


S. & S. LEATHER CO. 


COLCHESTER 1, CONN. 


See our display at the A.C. A. 


S « S. LEATHER COMPANY, INC 
COLOMESTER. CONNECTICUT 


Convention Booth 73 














PADDLES 


AND 


OARS 


AVAILABLE IN CONVENIENT 
CARTONS 
TRY OUR 2’ or 212’ 
TROPHY PADDLES 


We Cater to the Desires of Summer Camps 


SMOKER LUMBER CO. 


NEW PARIS INDIANA 


QUALITY 
BRAND 








| 


Camp. George McGill, Landon 
School Day Camp, is chairman of 
the Capitol Section Sub Committee 
in charge of the weekend. 


REGION 7 


On Monday, January 9, at the 
Glendale YWCA, the Southern 
California Camping Association 
held their annual meeting and inau- 
gurated new officers. Chosen were: 
Ann Woolf, L.A. City Department 
of Parks and Recreation, President; 
Harry Hall, Camp Executive, L.A. 
YMCA, Vice-President; Sister An- 
nette, Sisters of Social Service, Sec- 
retary; and William Kenny, Cres- 
cent Bay Council, Boy Scouts of 
America, Treasurer. Newly elected 
members of the Board are George 
Jenkins, Congregational Confer- 
ence of Church Camps; Vera Klei- 
menhagorn, Centenella Valley Girl 
Scouts; Tal Morash, Camp Execu- 
tive, Pasadena YMCA, and Harry 
Seavers, Camp Executive, CYO. 

Also presented at the meeting 
was a report of the results of camp- 
ing in Southern California for 1955. 
Membership is growing and we are 
looking forward to the Asilomar 
Conference, March 15-18. 

This reporter has become ac- 
quainted with an organization that 
he feels would be of interest to all 
camping people on the Pacific 
Coast, and might stimulate interest 
of camping people in other states 
throughout the United States, to 
promote the type of program that 
is being fostered by Equestrian 
Trails, Inc. The Equestrian Trails 
is a non-profit organization, dedi- 
cated to the acquisition and preser- 
vation of riding and hiking trails 
throughout the State of California. 

Primarily through the efforts of 
Equestrian Trails, there has been a 
State Riding and Hiking Act, ap- 
proving the development, construc- 
tion and maintenance of 2,800 
miles of riding and hiking trails 
throughout the State of California. 
Already completed are 650 miles 
of these trails, all of which are 
available to everyone in the State, 
including all camps and organiza- 
tions. There will be a request at 
the next session of the Legislature 
for approximately $3,000,000 to 
construct an additional 650 miles 
of trails during the next five years. 

The Recreation Planning Com- 
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mission of Los Angeles County has 
approved a master plan of riding 
and hiking trails in their area and 
the Equestrian Trails organization 
is doing an excellent job in further- 
ing this program. 

I believe that many camps and 
organizations would be interested in 
knowing more about this program 
as it will certainly benefit all of us, 
in the field of camping and recrea- 
tion. For further information, write 
to Lew Crank, State President, 
Equestrian Trails, Inc., 10668 
Crank’s Road, Culver City, Calif. 
J. Grant Gerson 





ls your Section 
Included 
in our ACA News 


this month? 


We'd like to hear regularly from 
all the ACA Sections, telling us 
about their important Spring 
meetings. Why not appoint a re- 
corder at your next meeting who 
will send a brief resume to 
CAMPING MAGAZINE. 
Remember, your programs may 
give some very good ideas to 
other Sections. 











Books and Records 
Listed in New Catalogs 

OF INTEREST to camp direc- 
tors who are planning to extend 
their library and phonograph facili- 
ties for campers will be two cata- 
logs issued by the Children’s Read- 
ing Service. : 

The first of these, the “Annotat- 
ed List of Books for Supplementary 
Reading,” contains a selection of 
1,000 children’s books, arranged by 
topics and school grade levels. 
Books of interest to children from 


kindergarten through the ninth 
grade are covered. 
The second publication, the 


“CRS Audio-Visual Catalog” (the 
Annotated List of Phonograph Rec- 
ords,) lists more than 1,000 phono- 
graph records, filmstrips, tape re- 
cordings and books on music. List- 
ings are arranged by subject areas 
and grade groups. 

The catalogs are available free 
to camp directors who present their 
requests on official letterheads. Con- 
tact the Children’s Reading Service, 
1078 St. John’s Pl., Brooklyn 13, 
rm Be 





Write for This Catalog 
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Protect Public Health With More Efficient Sanitary Treatment of 
Your Swimming Pool 
TRADE AQUATONE MARK 


Reg. U.S. Pat. Off. 
ls More Efficient Because It 
REMOVES AND PREVENTS FILTER POLLUTION CONTRIBUTING TO 
A MORE SANITARY POOL 


\quatone leanses the filters of greasy pollution, quickly and eco 
nomically without interference with pool operation, providing the only 
known means tort permanent maintenance or grease-tree filters, lines 
and pool . contributing to t he highest possible ary Status thereof. 

A\quatone prevents Eye Irritation by incre the solubility and 
diffusion of chlorine whereby increased chlorine retention obtains re- 
quiring less chlorine for adequate Bacteria Contro Its neutralizing 
ition toward the Causticity chlorine and alum treated water con 
tributes further to prevention of Eye Irritation. 

Aquatone as an algaecide prevents Algae growth and eliminates the 
slime, imparts alkaline pH value without causticity, softens the 
water, and eliminates stickiness of the hair and body of the bathers. 


Parti tulai 5 and Vc he TrOnCCS “NO obligation. 


PITTSBURGH 24, 
PENNSYLVANIA 


No equipment is required. 


CREATIVE CHEMICAL COMPANY 














AND 
T E N T S CANVAS GOODS 


by POWERS 








i s 
COVERS — 


TENT FLYS 
FOR CAMPING 
WRITE FOR INFORMATION 


dland . 
POWERS & CO. pritadetphia 43, Pa. 


CAMP DIRECTORS 


e Custom-made 


e Exclusive designs 


es SWISS EMBROIDERED 
2 CAMP EMBLEMS 


e Sketches furnished on request. 


HARTMANN INC. 


Sales Office 
202 West 40 St.—New York 18,N. Y. 
phone LAckawanna 4-9215 


a 















Camping Magazine, February, 1956 

















THE FAMOUS BARNARD 
WILDERNESS 
TENT 


Reor Corner 





Light in weight, 7 to 16 lb. Bug 
tight, sewed in netting and floor. 
Zippers on netting and outside 
flaps. Easy to pitch. 8' ft. high, 
giving standing room. Sleeps 4. 


CAN BE ERECTED ANYWHERE 


WIDELY USED IN CAMPS FROM 
COAST TO COAST. 


THE BARNARD CO. 
WILDERNESS TENTS 


2183 Hendon Avenue St. Paul 8, Minn. 








Booklet Offers Hints for 
Boat Launching Ramps 

THE OUTBOARD Boating Club 
of America has recently published 
a booklet offering construction 
hints, drawings and specifications 
for building small boat launching 
ramps, docks and piers. 

Well illustrated, the 18&-page 
booklet provides complete informa- 
tion on how to plan and build var- 
ious types of launching ramps, small 
docks, bulkheads and mechanical 
launching devices. The drawings 
can be used to prepare final work- 
ing drawings for actual construc- 
tion. 

Copies of the booklet can be ob- 
tained free of charge by writing the 
Outboard Boating Club of America, 
307 North Michigan Ave., Chicago 
1, Til. 


Brochure on Skin Diving 


Lists Safe Practices 

THE CALIFORNIA Council of 
Diving Clubs has prepared a help- 
ful booklet, titled “Skin Diving 
Safety,” which will be of interest to 
camp directors and waterfront lead- 


Classified Advertisements 


HELP WANTED 


(See additional classifieds on page 54) 
i 


STEWARD highly experienced, mature 
with or without own chef and kitchen 
staff, for large boys’ camp—Takajo, Naples, 
Maine. Permanent position. Write Morton 
J. Goldman, 63 Arleigh Road, Great Neck, 
L. I.. New York 


COUNSELORS for Camp Takajo for Boys 
on Long Lake, Naples, Maine experi- 
enced, single, above 21 head waterfront, 
assistants on waterfront (instructor’s rat- 
ing) riflery, pioneering and tripping, canoe- 
ing, golf, head baseball, tennis, photog- 
raphy, general with younger boys Write 
Morton J. Goldman, 63 Arleigh Road, 
Great Neck, L. I., New York 


COUNSELORS for Camp Mataponi for Girls 
on Lake Sebago, Naples, Maine experi- 
enced, single, above 21 pioneering and 
tripping, general with younger girls, art. 
arts and crafts, dance, golf, tennis and 
athletics, fencing Write Morton J. Gold- 
man, 63 Arleigh Road, Great Neck, L. I 
New York. 


ers, in view of the increasing popu- 
larity of this sport. 

The booklet has been planned to 
aid the novice as well as to refresh 
the experienced. It is available from 
the California Council of Diving 
Clubs, 352 Smith St., Long Beach, 
Calif., free of charge. 





New, Versatile Pest Contro! Unit 


SWINGFOG 


Combines Fogging and Spraying 
Operation in One Unit 


ECONOMICAL TO USE—Low fue! consumption 
and efficient atomization of chemicals. 


EASY TO OPERATE-—Self-contained unit. In- 
stantaneous starting from any six volt battery. 


EASY TO MAINTAN-—Only two moving parts, 
robust construction, treated to resist corrosion. 


SOLVE YOUR CAMP SPRAYING PROBLEMS. 





Use the completely portable SWINGFOG 
unit for applications of insecticides, weedi- ; 


cides and germicides. Weighs only 35 Ibs. swingfog 


when filled. Ideal for use both indoors and 


outdoors in stables, infirmary, forest, play- 


field, waterfront, playground and pool. 


For more information write: 
Swingfog Distributors 


Cf THE FOG-AIR COMPANY 


415 Lexington Ave. New York 17, N. Y. 
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What’s New 


in Studies 


Log Cabins, 
Homes, Clubs, Lodges, 


Shops, Restaurants, Motels, etc. | 


and Research 


85% pre-cut and/or pre-fab, your pians 
or ours—light, summer, vertical—or 
heavy, year ‘round, log-on-log and verti- 


cal (patented) easily, quickly erected—low 


By Dr. Norman P. Miller 


cost—extremelyv low maintenance NO 

studs, rafters, plaster, paint, wallpaper, | ’ 

insulation or bearing partitions required Past Chairman, ACA Studies 

Log walls of genuine Michigan White : 

Cedar, lightest and most unique wood in and Research (€ ommittee 

N America “rough, rugged and 

rustic’’—or ‘“‘streamlined,”” with beveled, 

paneled plank partitions. Definitely dif- 

ferent, durable and distinctive! ° . : 
ere ‘ Title: TRENDS IN LOW FEE AND 
Individual an ealer inquiries invited. : . " 

. 9 FREE RESIDENT SUMMER CAMPING 


Author: Edith Rees 
Publisher or Contact: Research De- 


“The Log Cabin Man" 


120 CM Delaware Ave. Buffalo 2, N. Y. 

















partment, Welfare Council of Me- 
KEN-KAYE KRAFTS COQ. tropolitan Chicago, Chicago, Illi- 
ee er nois, April, 1955. 
EVERYTHING FOR || [eathercraft Content: This is a report of trends 
THE CAMP Woodencraft in resident camping in the Chicago 
CRAFT SHOP ee _ area. It is based upon an analysis 
) Supplies | of the annual statistics submitted 
a | by Cook County agencies and or- 
aeanciion | ganizations operating low fee and 
Supplies _ free resident summer camps during 
Ke vonss || the period 1950-54. 
Mater Tools | This study is the result of a long- 
Basketry | term plan of collecting camping sta- 
<ae8 tistics annually, initiated jointly by 
ened eae ad peony the Welfare Council of Metropoli- 
| tan Chicago and the Chicago Camp- 








eee re a eee 


“T” SHIRTS 


for your campers 
Economically priced 


ing Association in 1937. 

The study reviews resident sum- 
mer Camping in 62 camps for 1954 
against a five year background. It 
summarizes shifts and trends in such 
factors as: type of camp, location, 











50 Sa 
) . . . . 
Pa auspices, size, capacity, number of 
per doz. ‘a campers, camper days and length 
aes — of period, characteristics, age, sex, 
ombpe arn 


race, and fees. 

The major trends pointed up in 
the study are: (1) fewer camps, 
(2) increasing number of campers, 
(3) expanding facilities, (4) shorter 
periods, (5) movement toward rac- 
ial integration, (6) mainly boy 
campers between ages of 9-13 years, 
(7) increasing fees, (8) increasing 





Also . Camp 
Shorts, Camp 


x.) 
oe iP 
ags, Sweatshirts \ \ 


Send for FREE Sample 
RICHARD SMITH CORP. 


420 Tompkins Ave. Brooklyn, N. Y 








PEP UP YOUR 


WATERFRONT | size of camp (151-200,) and (9) 
PROGRAM | camping becoming more the prov- 
WITH ince of large city-wide agencies. 


A similar system of collecting 
regularly statistics that make such 
pheaeia studies possible would be extremely 

USED AND RECOMMENDED valuable to any community in plan- 
by ning for better camping. Communi- 


YMCA ® BOY SCOUTS ¢ GIRL SCOUTS ties and Sections of the Association 


COMMUNITY AND RELIGIOUS CAMPS || 
LEADING PRIVATE SUMMER CAMPS | which do not have such a system 


. will find this report useful as a 
frame of reference in reviewing 
their own experiences and for ini- 
tiating such a plan. 


King Neptune's Court 


Ceremony and Certificate 





Write For Information 


STONE LEDGE PUBLICATIONS. 


P.O. Box 37 Noank, Connecticut 
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Natural 
lemon 
flavor 
beverage 
costs you 





INSTANT 


Vitro Crest 


FOR ALL LEMON FLAVOR USE 
When costs are important, quality essen- 
tial, and budget is boss, Instant Citro Crest 
is your best friend. One 11-oz. jar will 
make 8 gallons of ““ADE” type beverage 
for approximately 22¢ including sugar. 
Easy to mix, won’t settle in solution, and 
CITRO CREST will ““keep” like any staple. 


NOW— 
NEW PUNCH DRINK BASE 
tastes like real fruit juice punch 
—but at same low cost. 
NEW 
RASPBERRY 
DRINK BASE 


NEW 
GRAPE 
DRINK BASE 


ECONOMICAL. 
1l-oz. jar makes 

1 gallon ‘‘squeezed 
strength’ or up to 

8 gallons of beverage 





ay a 
~ IT 
~ "tes ay. 


ie 





FOR SAMPLE ORDERS 
ALL FLAVORS ASSORTED 


Save 20% on this 


VALUABLE COUPON 
CALIFORNIA PRODUCTS OF CHICAGO 
1553 E. 79th Street, Chicago 19, INlinois 


Entities you to a $3.00 discount on the price of $15.00 per 
dozen 11 oz. jars of Citro Crest Fruit flavor Crystals. This 
offer is for the purpose of introducing you to the convenience 
of Citro Crest. This coupon must accompany your order. 

















Name 







Address 





City 






Jobber 





YEARS OF 
QUALITY 










CALIFORNIA PRODUCTS OF CHICAGO 
1553 E. 79th Street, Chicago 19, Iilinots 










Have 5 Bradley Washf tains — 
——————— Kor Your 
Plus Bradley Showers In or mation 


It’s in the Bag 
DriLite Foods are offering 25 
varieties of concentrated foods, 
suitable for camping trips. The 
foods come in two, four and eight 
fe Se serving packages, and are packed 
simultaneously at Bradley 1M ‘light, sturdy polyethylene bags. 
54-in. Washfountain. Economy of serving is especially 
stressed by the makers who list 
the cost of a typical dinner at 35¢. 
An attractive brochure giving 
breakfast and dinner menus, plus 
some novel cooking ideas and a 
complete price list, has been pre- 
pared for interested camp directors 
and tripping counselors. It may be 
had by checking number C-2601. 





Director Robert E. Schmid’s letter tells our Fire Detectors Warn of Danger 
story. Like present-day camp authorities, he 
regards the use of sanitary and adequate wash- nga ve cies him. dna 
ing facilities of real importance from the ee SIGNS CS HIN Taeee 
health and welfare standpoint. in protected city areas. And to de- 
If you do not have data on Bradley fixtures tect a fire in its early controllable 
at hand, write today for free copy of our latest stage, Falcon Alarm Co., Inc., has 
Catalog 5601 containing all data on Wash- suggested installation of its auto- 
fountains, Showers, and Drinking Fountains. matic fire warning devices. 


BRADLEY WASHFOUNTAIN CO. These warning detectors pinpoint 


2263 W. Michigan St the location of fires by a strong 
Milwaukee 1. Wis warning whistle, which is set off 
, . 


Free Copy Mailed — » te - » » ares 
a are ain when the temperature of the area 


Shower Units, with or without RRADALEV | becomes higher than normal. They 
ome | Bete, come in several models for place- 
afoumtaine, . ment in your main buildings and 


Fires at camp usually have much 


Distributed Through Ss cabins, shop or garages. The Lil 
Plumbing Wholesalers Ci) Qe. _ Lillian model is especially recom- 
mended for camps. 

For detailed information on how 
your camp may benefit from this 


! sction, check ber C-2602 
C A M P DI R E C T O R S Berar wed nc el 


Want a fast, helpful and dependable craft supply service? 





New Resuscitator for Camp Use 

Write for our catalog on — An apparatus scientifically de- 
signed for correct administration of 
@ CRAFTS e TOOLS @ HOBBY SUPPLIES the “Eve” method of artificial res- 
piration, known as the Eaton Rock- 


ing Resuscitator, is currently being 
” - marketed by American Products, 
Inc. 


598 Potrero Avenue San Francisco 10, Calif. Combining the results of one of 
the discoveries coming out of the 
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ideas to assist you in 
obtaining equipment, 
supplies and services 


for your camp. 


war with the methods first set forth 
by the English physician, Dr. F. C. 
Eve, the Eaton Resuscitator makes 
these advantages in life saving tech- 
niques readily available to camps. 

Basically, the Eaton Resuscitator 
is a precision device designed to 
rock the patient rhythmically to a 
definite degree of tilt and in ap- 
proved sequence, providing the 
three essential requirements of suc- 
cessful resuscitation — ventilation, 
circulation, and warmth. 

The entire unit, including an ex- 
tra supporting leg that forms an 
emergency first aid table, weighs 
only 22 pounds, and sells for less 
than $100. Illustrations and order- 
ing data may be had by checking 
item C-2603 on coupon. 


One Source for Many Camp Items 

J. Chapman & Sons, Inc., has 
again listed hundreds of essential 
and practical camp and camper’s 
equipment items in its new 1956 
catalog. 

Domestic and imported heavy- 
duty aluminum cooking utensils, 
combination cook sets with stove, 
and tents and tarps are just a few 
of the new items in the 64-page 
booklet. 

To obtain your copy, check num- 
ber C-2604. 


Complete Photographic Service 

Cooper-Angrist Photography has 
increased its facilities to offer to 
camps complete photographic ser- 
vice. 

First of all, they have a first class 
direct mail photofinishing depart- 
ment, from which prints are return- 
ed in a three-color booklet. Film is 
also supplied by the company, the 
unused part being returnable at the 
end of the summer. 

In addition, Cooper-Angrist 
maintains staff photographers who 
will take pictures in camp and 
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make up booklets to be sold to 
campers. They also do all types of 


publicity work including movies, 
slides, brochures, catalogs and post- 
cards. 

A free kit is available, contain- 
ing samples and full particulars of 
the different phases of the Cooper- 
Angrist service. Check number C- 
2605 on Readers’ Service coupon, 
indicating what type of service or 
services you are particularly inter- 
ested in. 


Metal Piers Meet Specific Needs 

Wisconsin Marine Co. has intro- 
duced its new, low-cost metal piers, 
which are said to be fully adjustable 
to fit any camp’s specific needs. 
Piers are available for any water 
depth up to four feet, and are 
adaptable as to shape and size. 

Wisconsin Marine also makes 
boat shelters and floating piers. 

For information, check number 
C-2606. 


Fine Surfacers and Adhesives 


Webb Products Co. are manu- 
facturers of fillers, surfacers and 
adhesives useful for camp mainte- 
nance and in some crafts projects. 

Surfacing putty, seam compound, 
metal surfacer, wood dough, tile 
cement and white glue are all made 
under the ODuratite trademark. 
Waterproof cement, liquid solder, 
china and glass cement and fabric 
cement are all manufactured under 
the Arrowhead trademark. 

For particulars on how these 
products may fit into your camp’s 
needs, write for item C-2607 on 
Readers’ Service coupon. 


Film Catalog Issued 

Encyclopaedia Britannica Films 
Inc. has just released a new catalog 
covering its more than one thou- 
sand motion picture and filmstrip 
titles. 

Included are titles under such 
topics as people of the world, hy- 
giene, physical education, arts and 
crafts, music, and many more top- 
ics. Each title carries a brief ex- 
planation of content. 

The catalog is cross-indexed in 
several ways to facilitate the locat- 
ing of films by titles, subject or con- 
tent. 

A copy of the catalog may be 
yours by checking number C-2608. 
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CAMPING 


TEV PR VALE 





Readers’ Service 


Use this coupon to obtain 
more information about items 
described in this department, or 
advertised or mentioned editori- 
ally in this issue. CM Readers’ 
Service will also be happy to as- 
sist you find a source for any 
products or services used in 
camp management. 


C-2601 
C-2602 
C-2603 
C-2604 
C-2605 
C-2606 
C-2607 


Concentrated Foods 
Fire Detectors 

New Resuscitator 
Equipment Catalog 
Photographic Service 
Metal Piers 


Surfacers — 
Adhesives 


C-2608 Catalog of Films 


Please send me information on 
the following additional 
jects not checked above. 


Sub- 


CAMPING MAGAZINE 
READERS’ SERVICE 
PLAINFIELD, N. J. 


Name 
(please print) 


Address 


Camp ...... 


Position 











NO MATTER 
WHICH WAY 
THE WIND BLOWS 


N 


Norn 


ast 
West 


Noun 


For modern 
efficient 
and easy 


camp operation 


Use 
the 
READER’S SERVICE 
COUPON 
on the 
preceding 


page 








pre-camp training assures 


A Job Well Done 


By Barry Lowes 
Director 
Camp New Moon 


N TEACHING counselors their 
stern to your camp's pro- 
gram, the training process actually) 
begins with the first pre-camp in- 
terview when the potential counse- 
lor gains some insight into the 


camp’s philosophy and the type of 


program conducted. This explana- 
tion and discussion lay the corner- 
stone for a clear understanding by 
the counselor. 

A staff manual outlining duties 
and responsibilities of counselors re- 
lating to routines, program activi- 
ties, policies, etc., placed in the 
hands of all staff in the city or as 
soon as they get to camp, can be a 
real asset to new staff mambers. 

When the staff arrives at camp a 
few days before the campers, proba- 
bly the most valuable experience is 
to have them play the role of “‘coun- 
selor-turned-camper” by having all 
the counselors in a unit live in one 
cabin with senior staff members 
serving as counselors. Regular daily 
camp routines are followed but in- 
stead of regular activity periods, the 
staff have orientation sessions with 
the specialist: e.g. “When I come 
with my group to swimming, canoe- 
ing or crafts, what is my role; what 
is expected of me; how can I help 
most?” 

Opportunities are afforded coun- 
selors to brush up on rusty skills or 
get individual help in learning new 
ones from specialists or other skilled 
counselors. Sessions are held on a 
demonstration - participation — basis 
with counselors playing the role of 
campers. Counselors try their hand 
at teaching one another, criticize 
and in turn are constructively crit- 
icized. 
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In order to really put his teach- 
Ing across, a director might use ac- 
tual tripping in the same counselor- 
turned-camper process. Senior staff 
acts as tripping counselors and 
guides; counselors act as campers. 
They divide into groups, plan their 
own trips and carry the entire pro- 
ject through to completion; plan 
route, pack food, lash canoes, learn 
to flip canoes, pitch tents, and so 
on. Upon arrival back at camp, the 
trip is cleaned up and supplies put 
away just as the campers are taught 
to do. 





Let's meet in Detroit 
February 15 - 18 


American Camping Assn. 
National Convention 


Sheraton-Cadillac Hotel 








Following the trip comes the dis- 
cussion with such questions as: 
What are the values of a tripping 
program? What does such a trip 
teach us along the way? What ef- 
fect would such a trip have on dif- 
ferent types of youngsters, such as 
the “show-off,” the shy person, the 
“sulky” type who broods all the 
time? This same process can and 
should be followed in any activity 
with valuable discussion periods 
afterwards for those who partici- 
pated. It is a good idea, too, to al- 
low the cabin counselor to make 
suggestions to the specialists. Often 
some very good ideas come out in 
this way. 
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QUANTITY DISCOUNTS 
on LEATHER SUPPLIES 








NEW Complete supplies 
Cn leather, books, 
LEAT OG tools. 60 locations 
CATAL coast-to-coast 
Pande Na ( guarantee faster 
wand) ( | serviceatlower 
/ __—— cost. 
= 





Write For New Leathercraft 
Catalog No. 78. 


TANDY LEATHER CO. 


P. O. Box 791 - VB 


PICTURE POST CARDS 
PICTORIAL FOLDERS 


Reproduced From Your Own Photos 


More Camps than ever know that Picture 


Cards play a 


No other medium attracts such warm 


Post vital role in Camp 
Publicity. 


personal interest 


FOR PUBLICITY! FOR PROFIT! 


Send for free folder MC 


ARTVUE POST CARD CO. 


225 Fifth Ave. New York 10, N. Y. 








Ft. Worth, Tex. 











The Ideal Hobby Craft 


SHELLS 


All Kinds and Varieties of 
Colored Shells 
EARWIRES - PINS - PLASTICS 
GLUE 
Make Your Own Jewelry 


Shells Drilled For 
NECKLACES and BRACELETS 


COLLECTOR'S SHELLS 
SEA SHELLS, INC. 


26 W. 18th ST. NEW YORK II, 
WA 9-1954 


N. Y. 











RIDING HORSES 
AVAILABLE FOR CAMPS 


Lifetime Business of 
Leasing and Contracting 
Riding Horses to Camps 


Contracts for 1956 Desired 


REFERENCES, RATES, INFORMATION 


LEWIS E. WALLIHAN 


Box 793 Front Royal, Va. 


























Camping Magazine, February, 1956 


Evening Sessions 

The evenings in camp might be 
divided into two sessions. The first 
period is usually given over to dis- 
cussion on camp philosophy, ob- 
jectives, policies, behavior, etc. The 
later session is used as a recrea- 
tional games period. By playing var- 
ious games and mixers, counselors 
add to their own store of games 
which can be drawn upon on rainy 
days for evening programs. 
Counselors all contribute their fav- 
orites and each year new games 
come up so that everyone learns. 
The counselors in each unit also 
pool ideas for cabin activities, pro- 
jects, rainy day and evening pro- 
grams. In this way, they are “on 
top” of program instead of being 
caught short once the campers ar- 
rive. 

Probably the greatest value from 
having staff live together in a single 
cabin accrues from the bull sessions 
after lights out. New counselors’ 
apprehensions are dispelled by the 
old timers, plans are made, ideas 
swapped and behavior patterns and 
characteristics of their particular 
age groups discussed. Solidarity, 
friendship and understanding are 
built between the counselors in a 
unit before they get caught in the 
whirlpool of arriving campers. 

Regular meetings and conferences 
are held between unit heads and 
their counselors, director and de- 
partment heads and the whole staff 
where the tone and pattern for the 
summer are formed. 

Of course, training must go on 
during camp but days are brim- 
ming and spare time is hard to 
come by. To get any given group 
of staff together at any one time is 
almost impossible. However, oppor- 
tunities are provided for staff to get 
special instruction in any activity. 
Staff meetings, unit meetings, spe- 
cialty meetings, individual confer- 
ences, bull sessions, recreational 
evenings and periodic program eval- 
uations are all important links in 
the on-going training of staff 
throughout the summer. These are 
all valuable and necessary but they 
can never replace nor approximate 
the value of a pre-camp training 
session for all staff. We have tried 


Or 


it “with” and we have tried it 
“without.” Believe me, it is better 
“with.” 









coo SPYRAL 
new COPING SAW 
FORYOUNGSTERS 


IDEAL 


This new extra-safe spyral 
coping saw cuts’ metal, 
wood, leather, rubber, lino- 
leum, plastic, etc. All edges 
of the spyral blade, are 
cutting edges; it saws in 
all directions without 
turning, tearing or chip- 
ping the work. A safe tool 
for young children. 
Spyral Coping Saw $9.90 
Extra Spyral Blades which 
fit into any standard cop- 
ing saw per doz. $0.65 
Tops in Toys, Equipment, 
Furniture, Arts & Crafts, 
Musical Instruments, Ed- 
ucational Toys. 


Write for complete catalog. 


CAROL CAMP & SCHOOL SUPPLY CO. 


175 FIFTH AVE., NEW YORK 10, NEW YORK 














Direct Prices To 
Camps, Schools, 
Churches and 
All Organizations 
Write for Catalog 

and Discounts 











THE “Wonroe. COMPANY 


- » COLF iow 





477 CHURCH STREET . « 





717 Sycamore St 
2, Ohio 





Cincinnati 


STYLECRAFT MFG. CO. 





TRAIL PACKETS 
AVAILABLE TWO WAYS 


— from Seidel’s the Originators of outdoor food pac kets! 


1. In Complete Meal UNIT 2. Individual TRAIL PACK- 
ETS — 24 different items to en- 


KITS — six menus, two each : , 
able easy planning of your own 


for Breakfast, Lunch and Sup- 
| menus—to make every meal ap- 

>a! ae . rs : so > ‘ . a ~ -Y- . 
per! Each Kit serves a hearty peal! Each Trail Packet serves 
full-coursed meal for four plus! more-than-enough tor four! 


Write for Samples and Brochure listing our unusual outdoor food items. 











AD. SEIDEL & SON INC. 


} : i } rant ii }] 





(modem Gives You so much HOFe...) 
San 
IN SWIMMING POOL SUPPLIES 


Modern manufactures over 100 top-quality products 
— including filters, fittings, vacuum cleaners, pool 
paint, algae preventives, diving boards—for every 
swimming pool need. Modern offers more know-how, 
more value, greater dependability—thanks to a 
large, experienced staff. Huge stocks and regional 
warehouses assure fast shipment. Low prices save 
you money. 


( moder LD SWIMMING POOL CO., INC. Send today 


One Holland Avenue, White Plains, N. Y. for biq Catalog 
Manufacturers of Swimming Pool Supplies Since 1935 No..17P 











| A. - FELT SOUVENIR PENNANTS 
(A) mA SENECA — BASEBALL JACKETS 
—" TEE SHIRTS — SWEAT SHIRTS 
POLO SHIRTS — GYM SHORTS 
ZIPPER SWEAT SHIRTS — SPORT JACKETS 
FELT EMBLEMS — ARM BANDS — BADGES 
BASEBALL Caps — CREW HaTs — BEANIES — Toyos 








BE SURE TO GET OUR BIG FREE BONUS OFFER 


‘ror FREE CATALOG 


CENTRAL FLAG & BANNER CO. 


ROSSMOYNE 22, OHIO 























ACA 
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THIS BIG 
Illustrated Catalog of 


LEATHERCRAFT KITS, TOOLS, Etc. 


Easy-to-Make Leather Purses, Gloves, 

| Belts, Billfolds, Moccasins, Other Projects 
Finest Quality Tooling Leathers, Supplies, 
Books, etc. COMPLETE STOCK IMME- 
DIATE SHIPMENT. 


| Attention METALCRAFT Hobbyists 


FREE. Catalog of Aluminum, Copper and 
Foil in Shapes and Sheets. Tools, Supplies 
and How-To-Do-It Books. Also Enameling 
Kilns, Supplies. 


J. C. LARSON CO. 220 So. Tripp Ave. 
Department 5619, Chicago 24, Ill. 








KAMPER'S KORNER 
Nationally Known Chapco Products 
Everything for Camping 
© CONVENTION SPECIAL e 


(Good Only for February) 
BUNK BEDS — Steel $15°° 
30” Convertible, Reg. $18.90 set 
MATTRESSES — Our Deluxe 


Heavy 25 lb. 30” Rolled Edge $27 00 
Reg. $6.50 ea. 


Visit our Booths 38 & 39 at the 
Detroit Convention 


Also: Tents - Sleeping Bags, etc. 


J. CHAPMAN & SONS, INC. 
440 N. Orleans Chicago 10, Ill. 








SOMETHING NEW!! 


For the first time we offer a complete 
quality photographic service for the 
discriminating director which includes 
photofinishing, booklets, brochures, cat- 
alogs and all forms of publicity work. 
Our free guidance and information ser- 
vice helps you to set up photographic 
activities in your camp. 

Send for our free kit containing sam- 
ples and full particulars. 


COOPER-ANGRIST 
PHOTOGRAPHY 


63-48 Woodhaven Bivd. 
Rego Park 74, N. Y. 


“Specializing in Camp Photography” 








YOUR CAMP’S HEALTH 
DEPENDS ON SANITATION 








Eliminate 
Privies 
and 
Poison 
Chemicals 


Save 75% of Camp Water 
Save 75% on Drainage Costs 
Write for Additional Information 


SAFEWAY SANITATION 
See Exhibit at Booth 53, ACA Convention 
Box 34 Buffalo 15, N. Y. 




















1 time 


Box Service, if desired 
Headline, if desired 


CAMPING MAGAZINE 





CLASSIFIED ADVERTISEMENTS 


Minimum cost per insertion 


All classified advertising is payable in advance. 


20¢ per word 


$1.00 per insertion 
$1.00 per insertion 
$4.00 


705 PARK AVE., PLAINFIELD, N. J. 








HELP WANTED 


COUNSELORS—Waterfront; arts; crafts; 
music (must play piano); registered nurse; 
tripping; small crafts; general cabin coun- 
selors; archery. Ages 19 to 40. Season eight 
weeks. Mid-west private boys’ camp. Give 
complete history, references, salary in first 
letter. Write Box No. 469, CAMPING 
MAGAZINE. 


BURR OAKS CAMP FOR GIRLS in South- 
ern Wisconsin has openings on its staff 
for qualified counselors in swimming, 
sailing, canoeing, arts & crafts, trips and 
land sports. Give full details in first letter. 
Burr Oaks Camp, 717 W. Sheridan Rd., 
Chicago 13, Illinois. 


COUNSELORS: BOATING AND CANOE- 
ING. Kindergarten, Arts and Crafts, Ten- 
nis, Campcraft, Athletics, Swimming, Ver- 
mont girls’ camp. Write Box No. 464, 
CAMPING MAGAZINE 


COUNSELORS Riding (Eastern), Silver 
Jewelry, Crafts, Waterfront, Tennis, Mod- 
ern Dance, Dramatics, for private girls’ 
camp, Northern Wisconsin. Eight week 
season. Write Box No. 488, CAMPING 
MAGAZINE 


UNIT DIRECTORS, NURSE, COUNSELORS 
wanted for girls’ camp in Oregon. Nine 
week season. Minimum age 19. Experience 
preferred. Write Box 480, CAMPING MAGA- 
ZINE. 


CAMP DIRECTOR, YWCA GIRLS’ CAMP, 
Michigan. Minimum $1500 for ten weeks’ 
season. Higher salary if additional time 
can be given prior to season. Experience 
required. Write Box 479, CAMPING MAGA- 
ZINE. 


WOMAN HEAD COUNSELOR for recently 
opened private girls’ camp in New Eng- 
land. Sister camp to well-established Jew- 
ish Boys’ Camp. Write Box No. 470, CAMP- 
ING MAGAZINE. 


WANTED SINGLE MAN over thirty to head 
small wilderness section in established 
boys camp. Canadian canoe trip. Must be 
experienced and capable of planning and 
developing primitive camping program 
Write fully of experience and qualifica- 
tions. Personal conference prerequisite. 
Box 490, CAMPING MAGAZINE. 


DIRECTOR FOR RURAL youth camp near 
Cook, Minnesota. Send particulars on ex- 
perience, qualifications and salary desired 
to FFA-FHA Camp, Vocational Division, 
Shubert Building, St. Paul 2, Minnesota. 


MATURE, EXPERIENCED CAMP craft and 
trips counselor for rivers and lakes of 
northern Michigan, for private girls’ camp 
Write: Mrs. E. A. Green, 16174 Glaston- 
bury Road, Detroit 19, Michigan 


COUNSELORS; PRIVATE MAINE GIRLS’ 
CAMP. Minimum age: 21 years with pre- 
vious counselor experience. Openings for 
swimming instructors, sailing, tripping, 
head of athletics, golf, modern dance, dra- 
matics and group counselor. Salary range: 
$200 to $500 depending on previous ex- 
perience and position held. Camp Somer- 
set, 300 Central Park West, New York, N.Y 


54 


POSITIONS WANTED 


CAMP DIRECTOR. Over 15 vears continu- 
ous experience directing youth work pro- 
grams and camps for boys and girls. Last 
five years as youth work director in large 
city church with year-round camp and 
conference programs. Desires full-time as- 
sociation in camp management field. Box 
491, CAMPING MAGAZINE. 


DO YOU NEED 
WATERFRONT COUNSELORS? 


Grinnell College, Grinnell, Iowa can fill 
your counselor needs. Irv Simone, Director 
of Physical Education for Men and Swim- 
ming Coach at Grinnell, annually trains 
men and women students as ARC Water 
Safety and Small Craft instructors. These 
courses are taught as part of the college 
curriculum; Grinnell was the first College 
in U. S. to teach (ARC) Small Craft In- 
structors Course. 

Mr. Simone has had fifteen years experi- 
ence in the camping field ranging from 
scouting work to private camps; thus he 
is well aware of the training these young 
people need. If you need waterfront or 
general (music, art, etc.) counselors, write 
Prof. Irwin L. Simone, Athletic Dept., 
Grinnell College, Grinnell, Iowa. 


CRAFT COUNSELORS, man and wife 
team, fifteen years camp experience. Offer 
strong successful program in copper, sterl- 
ing silver jewelry, leather carving, en- 
ameling on copper. textile painting, et 
Highest recommendations. No cabin duties 
Write Box No. 484, CAMPING MAGA- 
ZINE 


TRIPS AND LAND SPORTS counselor, has 
CIT training. Age 17, will be high school 
senior. Prefer position in mid-western or 
eastern United States Write Margaret 
Schwerdt, 100! Lancaster Ave., Reading 
Penna 


ASSISTANT DIRECTOR pcsition in priv- 
ate girls’ camp cesired by energetic mid- 
dle-aged teacher experienced in camping 
personnel, program and administration 
Write Box No. 482, CAMPING MAGAZINE 


male. Industrial arts 
guidance. Married. Veteran, 35. Experienced 
assistant director. Desire long term a4s- 
sociation. Write Box No. 483, CAMPING 
MAGAZINE 


TEACHER, M. 8S 


WATERFRONT, female, in- 
rating Years camping, ten; 
counseling, seven: waterfront, five. Exten- 
sive canoeing, sailing. Write Box No. 487 
CAMPING MAGAZINE. 


DIRECTOR 
structor’s 


REPRESENTATIVE 


SALESMAN now calling on summer camps 
to handle high profit line of dry beverage 
bases, potato-anti-oxidant and chocolate 
drink base. Write Box No. 485, CAMPING 
MAGAZINE 


RIDING HORSES 


RIDING HORSES available for camps 
Lifetime business leasing, contracting rid- 
ing stock. References, rates. Lewis E 
Wallihan, Box No. 973, Front Royal, 
Virginia. 


CAMPS FOR SALE 


GIRLS CAMP, CENTRAL PENNSYL- 
VANIA. Also suitable for boys or adult 
camp. 70 acres. Beautiful lake, hostess 
house, recreation hall, cabins, lodges and 
equipment. Accommodates 60. Write Box 
No. 458, CAMPING MAGAZINE 


OPERATING CANOE CRUISING BOYS’ 
camp on a 23 acre island in Rainy Lake, 
Ontario. In Canada, a few miles north of 
International Falls, Minnesota. Extremely 
desirable island with fine boat harbor. 
beach and swimming area. Three cabins 
and main building of frame construction 
able to accommodate 20 boys. Ample area 
for expansion. Wood game floor, boats 
canoes, motorboat and canoe trip equip- 
ment Write 30x No 486, CAMPING 
MAGAZINE 


BOYS CAMP Northern Wisconsin Also 
make ideal camp for girls. Beautiful lake. 
160 acres. Accommodate 50. Reasonable. 
deal with owner Write Box No 412 
CAMPING MAGAZINE . 


ESTABLISHED MAINE 
camp, complete with 
facilities, all activities 
ern buildings. Write 
467 Naubuc Ave.. 


LAKE summer 
clientele, staff, all] 
350 acres. 10 mod- 
William Saunders, 
Glastonbury, Conn 


NORTHERN WISCONSIN BOYS’ CAMP. 
1900 feet lake frontage, 65 acres. 9 build- 
ings in excellent condition plus complete 
camping equipment Reasonably priced 
Contact owner by writing Box 489. CAMP- 
ING MAGAZINE 


BOUND VOLUMES 


BOUND VOLUMES AVAILABLE of Camp- 
ing Magazine. Rare opportunity to com- 
plete your files. Small number of librarv- 
bound volumes available for following 
years: 1944-45; 1946-47; 1948-49. Two ful] 
years in each volume. Strongly bound in 
green buckram, hard covers Name of 
publication and years stamped in gold 


Order any volume you need, or all if de- 
Sired. Quantity available strictly limited 
Price $15.00 per two-year volume. f.o.b. 
Plainfield, N. J. Draw check to and mail 
with order to, Camping Magazine. Plain- 
field, N. J. 





WANT A BETTER POSITION? Too many, 
lose out because they don't know exactly 
what they are suited for, and don't make 
an effective presentation of what they 
have to offer the prospective employer 


THAT'S where we come in. To help you 
weve prepared a unique 16-page_  self- 
study guide, called the Personal] Progress 
Evaluator. It will help you see, probably 
more clearly than ever before, just what 
vou have that a prospective new boss 


WANTS 


(cash, check or money 
Evaluator, and get well 
better position 
Galloway 


Send just $2.00 
order) for your 
started on the way to a 
Draw check to, and mail to, 
Publishing Co., Plainfield, N. J 





See you in Detroit 


ACA 


National Convention 
February 15-18 


Sheraton-Cadillac Hotel 
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COSTS ALMOST NOTHING 


To Start and Operate the Daisy 


JUNIOR AIR RIFLERY PROGRAM 


in Camps, Schools, Clubs! 





The amazingly successful Daisy NRA-accepted Junior a 
Air Riflery Program offers all these benefits to your camp, bee cx, 
school or club: starting and upkeep cost is unbelievably low; 
instructs boys and girls 6 through 14 in safe, proper gun han- 
dling, marksmanship; pleases parents of campers — even offers 
‘‘all age’’ campers new fun and sport inside on rainy days! 
NRA-affiliated camps, schools, clubs may offer these shooters 
official NRA junior air rifle medals. Qualified members of the 
Boy Scouts of America can use their Daisy at camp to earn 
their Marksmanship Merit Badge! Junior Air Riflery is a com- 
petitive necessity today for camps having no riflery—as no 
expensive, permanent range is needed. Perfect for camps al- 
ready offering high-power firearm riflery. Write for facts now. 


AL RIFLE Ase 
Orr sant is ones Jt ——y ned RIiFLs 
QUALIFICATION TARGET 














-_——— a an an 















‘i ‘i 
HIGHLY SUCCESSFUL 
Our Junior Air Riflery Program wa: 
highly successful. The new air rifles 
were extremely popular and added 
great deal to our program. Enclosed 
picture shows some of our Red Cloud 
boys at pr actice A 
Mrs. Marvin Merryman, Jr 


Director: Camps Red Cloud & Red Wing. 
Plattsburg, N. Y. 



































e A Daisy Training Air Rifle is NOT a pneu- 

matic or compressed air gun. It CANNOT be 

“pumped up” to increase power. A Daisy IS 

a low “factory-limited’’ power, short range 

— SPRING-TYPE air rifie—safely used by mil- 
lions of juniors since 1888. It is the best and 

os Safest gun of its kind for gun handling in- 
struction. 





E WANT JUNIOR 
AIR RIFLERY 
AT CAMP 

THIS YEAR! 







@ MAIL COUPON FOR FREE CIRCULAR! 











DAISY MANUFACTURING COMPANY 
DEPT. 3026, PLYMOUTH, MICHIGAN, U.S.A. 






Send Special Introductory Offer and FREE Circular onthe 1956 
JUNIOR AIR RIFLERY CAMP PROGRAM. 
Name 
St 


City State 






& No 






Camp Name, Address 








Camp has( )NO riflery program. ( ) HAS riflery program. 
No. of Campers Boys Girls 
Camp Opens Camp Closes 








this CAMP is PROTECTED 
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ACCIDENT and SICKNESS 


let parents know your camp 1s covered 


Parents are careful when choosing a 
camp; they look for the one displaying 
the Camp-Guard symbol. This symbol 
tells them you take the added interest 
in your camper’s welfare, by providing 
a Camp-Guard accident and sickness 
plan throughout the camp season. 
This symbol of outstanding coverage 
assures parents their children are pro- 


SPECIAL RISKS DIVISION 


vided with the best medical expense 
protection available to help meet un- 
foreseen emergencies. Include this vital 
coverage in your 1956 camp program. 
For further information about this pro- 
tection, contact your local insurance 
agent or broker today. He will help 
you select the best Camp-Guard plan 
for your camp. 


Continental 


CASUALTY COMPANY 


310 South Michigan, Chicago 4, Illinois 





